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American 
Packers’ 
Cans 


Standard Cans 


in all sizes, of all shapes, 


for all products, in any 


coating of tin plate. : : 


American Can Co. 


New York © 
Chicago, Baltimore 
San Francisco, Montreal 


' Factories in all impor- 


_ tant packing sections 
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NO BOTHER 


TO EXPLAIN 
NEVER SLIP, The Solder That Does Things 
Hot or Cold. Eats Them Alive 
WHAT? The Microbes 


THE SEAL OF APPROVAL GUARANTEED. THAT’S ALL 


NO. 17 STATE STREET, NEW YORK 


e.. M. Lang Co., FACTORY, - - PORTLAND, MAINE 


SLA YSMAN AUTOMATIC CAN TESTER DOUBLE - END - CRIMPER 


FOR HAND OR POWER 


50,000 Capacity Per Day 


AND EVERY LEAK DETECTED 


SLAYSMAN & COMPANY, 


| Factory: 125-127 East Falls Avenue. Office and Salesrooms: 718 E. PRATT ST. 


BALTIMORE, MD. 


IN WEITING ADVERTISERS, KIND!-Y MENTION THE TRADE. 
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THE TRADE. 


Tomatoes can now handled con- 
finuows single line of large capacity 


Same as peas and corn 


We have demonstrated something quite notable this season 
in the line of improvements in Tomato Fillers, and can refer you 


to parties who can vouch for the demonstrations made at their 


factories, namely: 


GREENABAUM BROS , Seaford, Del. 
J. T. POLK CO.; Greenwood, Ind., and 
FAME. CANNING CO., Tipton, Ind. 


The machine is rotary, carries four collapsible hoppers in 
which work collapsing plungers,—each hopper as it passes the 
aperture of feeding wheel receives a measured amount of Toma- 


toes, all of which goes into the can without waste and without 


| damage to the fruit. The measuring is exact and can be varied as 


desired. The capacity demonstrated is 60 cans per minute for each 
machine. You might make inquiries from parties mentioned, and 
we are now ready to supply the trade in general with this machine, 


which shows a saving in both raw material and labor. 


Canning Machinery 


DANIEL G. TRENCH & co, 5 Wabash Avenue, 


General Agents. :-Chicago, Ill. 


IN WRITING ADVERTISERS, KINDLY MENTION THE TRADE 
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4 FHE TRADE. 


OUR LINE. 


Ayars Universal Capper, 
Ayars Rotary Pea Filler, 
Ayars King Tomato Filler, 
Stevens Tomato Filler, 
Sanitary King Filler, 
Ayars Topper and Wiper, 
Corn Cooker---Filler, 
Hayner Corn Silker, 
Morra! Ear Corn Silker, 
Morral Corn Cutter, 
‘ Power Tomato Scalder and Washer, 
: Double Dump Tomato Scaiders, 
2 Kearns Apple Filler, 
Electric Process Clock, 
Process Retorts and Crates, 
Open Top Kettles, 
Power Hoist, 
Chain Hoist, 
Rotary Crane, 
Friction Clutch, 
Seaming Machine, 
Can Tester, 
Peeling Table, 
Exkauster, 
Syruper, 
Test Box, 
Dip Box, 
Cyclone Pulp Machine, 
Ketchup Finishing Machine, 
Carburetter, 
Blower, 
Wagon Trucks. 
Can Marker, 
Can Straightener, 
Can Cleaner, Electric 
Fire Pots, : Process Clock. 
Capping Steels, 
Soldering Coppers, 
Frait Washer, 


SEND FOR FULL LINE 
CIRCULARS 


Ae 


Guaranteed to cap and tip satisfactorily 100 cams per minute. 


Salem, 
Ayars Machine Company, New Jersey. 
BROWN, BOGGS CO., Lrp., Hamivron, Onv., Sole Agents for Canada. 
IN WRITING ADVERTISERS, KINDLY MENTION THE TRADE. 
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. King Tomato Filler 


STANDARD OIL CO’ 


DEODORIZED GASOLINE ts usec by 96 per cont of the CANN- 
ING TRADE. Why? Because it is best and cheapest, and Is fer 
sale everywhere by Tank Wagon, in Barrels, or iron, Drums. 


‘Address Our Nearest Tank Station or BALTIMORE OFFICE. 


Industries 


BALTIMORE, FRIDAY, DECEMBER 3, 1909. 


Plain and Lithographed Cans 


In addition to Packers’ Cans, which 
we manufacture in all sizes and with 
all openings, we operate our plant con- 
tinuously during the entire year on a 
most diversified line, comprising Cans 
for Coffee,“Baking Powder, Confection- 


ery, Syrup, Crab Meat, Paint, Putty 


and Axle Grease. 


Attractive Lithographed Lard 
...Pails... 


Oyster Shipping Cans 


Pint to five gallon sizes, with Pat- 
ent Sealing ss and Lithographed 
Labels. 


SOUTHERN CAN COMPANY, 


Baltimore, Maryland 


ONE OF THE LARGEST INDEPENDENT PLANTS 


WEEKLY REVIEW. 


Of the Canned Goods Situation. Market Reports. Conditions 
and Changes. Outlook. 


The air has been filled this week with rumors of canners in 
difficulty with their bankers, and of foreclosures that had been 
made and were yet to be made upon a number of these unlucky 
ones. It was difficult, however, to find out anything definite re- 
garding this condition of affairs or who the unfortunate ones 
were. Naturally such happenings are kept as private as possible, 
and it is well that this is so, for even the rumors have a disturbing 
effect upon a market already too sensitive. In any great business 
every year finds some firms shipwrecked upon the rocks of under- 
capitalization, and it is therefore not to be wondered at that some 
canning firms are included in this number. As all know, there is 
hardly any line of business where so much money is put into the 
business in so short a time, as is the case in the canning business, 
and when market conditions are such as prohibit the speedy turn- 
ing over of this large investment, there must follow trouble. 

For years the canners could count upon a good return of 
their investment within a comparatively short time after the close 
of packing season, because most of the goods were then sold as 
futures, and upon delivery this money was released. Under such 
conditions, even if the entire pack was not disposed of, the sales 
were usually large enough to tide the packer over until the mar- 
ket took the balance of his pack. This year, with a total ab- 
sence of future sales among the bulk of packers, and the spot 
market below the cost of production, the prospects of a return 
upon these investments were very blue. It is not hard to tell 
these men to hold their goods, that the market prices prevailing 
are too low and that the goods are worth more money ; but it is 
a hard thing for them to do. This will explain the offering of 
tomatoes at any prices obtainable, no matter what a loss it means 
to the sellers. They have been compelled to sacrifice at least 
part of their packs in order to secure some money in their efforts 
to tide over until the market is in better shape, and in the hope 
of ultimately making a little profit on the rest of their pack. 

As we have before said, those packers who are able to hold 
their goods, realizing that they will be worth more money after 
the turn of the year, are doing so, and the sales of tomatoes on 
this market this week have been generally from hands that had to 
secure money as above mentioned. That is the present condition 
of the tomato market here, and is the reason for the weakness. 
But it is being freely predicted that the end of this condition is 
in sight, and that soon this disturbing element will have passed, 
and then the tomato market will be in such strong hands that 
an advance to higher prices must follow, 
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THE.TRADE. 


The holiday quietness is settling down upon the canned goods 
market, and as a rule only such orders as are needed for imme- 
diate wants’are coming forward. These orders are for small 
amounts. There can be but little doubt that buyers are ‘going 
to get caught on their present policy of buying just enough for 
a few weeks or a month’s demands, and that when they come 
back into the market they will find ~~ have a premium to pay 
for their carefulness. TI 

There are no changes to be earey in the prices of toma- 
toes, but the market is weaker, if anything, than last week. This 
is due to the distraction of holiday buying and holiday goods, and 
the forced offers of sellers. As we have said, the end of this 
condition is in sight. 

Corn has been advanced from 2¥%c. to 5c. per dozen all 
along the line, so that now Harford County standard is quoted 
at 80c.; Evergreen standard at 82%%4c.; shoepeg, 80 to 82¥%c.; 
extra shoepeg at 8214 to 85c., and fancy of the same kind at 
87%4c. It is becoming difficult to find good lots of corn, and 
the buyers are keenly alive to this fact and have been trying to 
quietly cover their wants. 

Spinach has been weaker on this market during the week, so 
that No. 2 is now quoted at 60c.; No. 3 at 80c., and No. 10 at 
$2.75. There has been some packing of this article in this city 
this week, and the quality is all that could be desired. 

The scarcity of peaches is gradually beginning to be felt, 
and there is decidely more interest being taken in them, though 
buyers are not making any show of their eagerness to get hold 
of lots. There are no changes to note in the quotations, but 
holders have advanced their ideas on the goods, and it will not 
be surprising to see an advance before next week. 

The strike of the railroad switchmen in the Northwest prom- 
ises to cause some trouble to the shippers of canned goods to that 
territory, for as we write that entire section surrounding the 
Twin Cities of St. Paul and Minneapolis is without any freight 
movement whatever. As that section is entirely dependent upon 
imported foods as a means of livelihood, the situation begins to 
look serious, because there is no prospect of a near settlement of 
the difficuty. Wholesale grocers are reported badly crippled by 
the stopping of freight trains loaded with supplies. One thing 
that is absolutely certain is that the supplies of canned goods of 
all kinds will be heavily drawn upon, and if the trouble is con- 
tinued for any length of time will be completely exhausted. For 
this reason the canned goods packers, though crippled for the 
time, may find that the ill wind will blow them good, and that 
when the trouble is adjusted and the roads opened up again 
there will be a rush demand for supplies of all kinds. 

There is nothing new to report regarding the can situation or 
canners’ metals and supplies. 


CHICAGO MARKET. 


Special Correspondence to ‘‘The Trade’’ 


Chicago, December 1, 1909. 


Navigation Closed.—Lake navigation closed November 25, 
but heavy shipments of goods have been made up to the last 
moment, as is proved by the pressure that the big dock ware- 
houses are making upon shippers to move their goods away 
from the docks and wharf boats so that they can take care of 
the heavy cargoes of incoming freight. 


That Apple Sauce.—I tested that sample of apple sauce sent 
me by Thomas Canning Company, Grand Rapids, Mich, and 
found it excellent. I took the sample home and tried is as a 
dessert with cream, and as an accompaniment with poultry, and 
we all liked it. 

It was sweet enough and yet not too sweet, just right as to 
thickness or consistency, and perfectly free from seeds, peeling 
or core, showing nice handling. It was packed in inside enameled 
sanitary cans and had an individuality or character of its own. 


' ‘o'The'only criticism I could feel at all justified in making is 
that it was rather darker in color than I think it should be. A 
bright, light. transparent color can be maintained, I think—in 
fact. I know it can, but I am inclined to think that the variety of 
fruit used, or possibly the fact that the spices were put into the 
sauce instead of being tied up in a bag and boiled with the 
sauce. This latter method either with catsup, apple sauce or any 
other colorable product will secure the best results in flavor and 
yet prevent dark discoloration of the product. As the Thomas 
Canning Co. announced, in their letter to me, that this sample lot 
was of its first run, I have no doubt that the defect has been 
remedied even before I can have suggested it. 


Later—Have just received other samples of Thomas Can- 
ning Co. apple sauce, which show bright, clear color, proving that 
the fault has been remedied. 


A Hungry Market.—This big giant of a town is as greedy 
and has as unappeasable an appetite as an ogre. The amount 
of food it consumes and uses to supply its trade is appalling. 
Anything that is wholesome, economical and nutritious can be 
sold in Chicago and in unlimited quantities. The market is never 
satiated, but is always ready for more. In most markets there is 
a limit to the quantity of an article that can be distributed, but 
not so with Chicago. 

A buyer can be a little incautious and buy more than he has 
a prompt outlet for, and begin to feel uncomfortable, but if he 
will make his price right and put his goods on the market, his 
stock will melt away so rapidly that the disappearance will seem 
almost magical. 

It is a hard market to overstock and a hard market to corner. 
The fellow who tries to corner the Chicago market on any 
product is going up against the real thing and needs must have 


JOHN G. MAIER’S SONS,, 


STOP THAT RUST ON YOUR CANNED GOODS AND USE 


MAIER’S SILVER LACQUER 


WE MANUFACTURE LACQUERS, ALL 
FOR BRIGHT AND RUSTY CANS. : : : : ; 


BALTIMORE, MD. 


The Name That Means SEED QUALITY 


LEONARD 


Seed Co. 


CHICAGO 


79-81 E. KINZIE ST. 
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a flock of banks and trust companies on his staff to back him. 
I have never tried it, and never intend to, but I have seen it 
tried in'the canned goods line and have never known it to succeed. 

And so it is with its capacity to absorb goods, especially 
canned goods. 

More places to put a little jag of a few thousand cases can 
be found in Chicago to the square mile than in any town I know, 
unless it be New York. 

This condition is not alone attributable to the fact that 
Chicago is situated in the center of a vast population within a 
radius of one thousand miles, but because in its limits and sub- 
urbs there is a population of about three million people to feed, 
and it takes food—large quantities of food, daily, hourly and 
unceasingly to do it. 

Thanksgiving Trade.—There is a slight reactionary feeling 
this week from the activities of Thanksgiving business, and deal- 
ers are clearing their decks for a battle with Santa Claus and 
the holiday trade. 

There was an enormous distribution of nuts, raisins, figs, 
dates, candies and canned goods for Thanksgiving trade, but the 
holiday trade promises to surpass it. Wholesale grocers are pre- 
paring for it, and they will not be disappointed. I look for a 
demand that will tax their resources of supply. 

Canned Corn.—The market is quiet and somewhat inactive, 
but firm and inflexible. Some Ohio corn was offered this week at 
65c. cannery, but the quality was said to be very poor. 

Canned Tomatoes.—The market is unchanged in its important 
features. The closing of lake navigation has not apparently ad- 
vanced prices. Retailers are buying tomatoes freely and stocks 
are melting away like snow in the sunshine. 

Canned Peas.—A scarcity of desirable stock in cheap ‘peas 
has developed in the past week, and though sixty cent goods are 
supposed to be available, anything fit for human food cannot be 
found at that price. 

Plenty of fair quality of Alaska 4s and sweet 5s can be 
found at 70c. and 75c., but below that price qualities are too poor 
for respectable consideration. 

WRANGLER. 


Insurance Against Unemployment. 

Consul Maxwell Blake, of Dunfermline, reports ‘as follows 
concerning an independent movement in Scotland,to aid the un- 
employed : 

A very novel and interesting experiment has recently been 
inaugurated in this country by the formation of a conjoined Labor 
Exchange and Unemployment Society. Its proportions, however, 
are so far only of a local’ character, but the popularity of the 
idea seems to be attested by the fact that the organization already 
possesses a membership of something over 300. 

Those desiring admission into this guild are assessed a 
weekly sum equal to about eight cents and after four months’ 
subscription are privileged to draw upon emergency unemployed 
benefits up to 40 cents per day. This sum, however, is not avail- 
able to the same member for more than 48 days in any financial 
year. 


The general public responded to the invitation to subscribe 
toward raising the necessary $1,500 to finance the undertaking, 
which appears to have been sugested by several persons who 
have long been affiliated with problems of unemployment and 
social betterment. 


Montgomery, Ala.—It is the opinion of some lawyers and 
others, who are said to be in a position to know, that the Food 
Law of Alabama, passed in the last session of the Legislature, is 
not effective. No money is available, they contend, to enforce the 
law and no provision made for an appropriation. 


Freeport, Ill—Judge Landis, who fined the Standard Oil 
Co. so heavily, recently fined the P. Hohenadel, Jr., Canning Co., 
of Rochelle, Ill., andJanesville, Wis., one cent for violating the 
pure food law. It was explained, however, that the offense was 
not intentional, but a clerical mistake. 


Oyster Steam Box 


With Improved Sliding: Doors, doing away 
with the hinged tracks, giving in- 
creased service. 


Edw. Renneburg & Sons Co. 


Machine and Boiler Works, 
1917 AND 1919 ALICEANNA STREET, 


Baltimore, Md. 


8, 


CANNERS 


should make no mistake in believing all Cans 


to be of equal grade. Comparison and test will 


readily show a marked difference in both quality 
of material used, and strength of manufacture. 

We call your attention to the high class 
Can we are now delivering on orders, and on the 
strength of same we respectfully solicit an 
opportunity to figure on your requirements. 

We operate our plant all the year round, 
and are particularly well fixed to fill your orders 
for Fall and Winter Packing. . 


Tue Boye Can Co. 


BALTIMORE, MD. 
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NEW YORK MARKET. 


Reported by Special Correspondent. Market Conditions. 
Changes and Outlook. 


“oF 


LI 


New York, December 2. 


Conditions in the canned goods market have not changed 
materially during the past week, though sales have been made at 
full range of values in most instances. Buyers are still exercising 
caution, and there is a disposition to be conservative in all direc- 
tions, though it might be said that here and there a buyer takes 
hold as though he meant business. Sometimes holders feel that 
the situation demands a little stimulation, but aside from that the 
feeling is substantially the same as it has been and actual transac- 
tions are relatively light. 

Sardines.—According to law the packing of sardines has 
ceased on the Maine coast. The season is closed until April 15 
next. Notwithstanding the reiterated reports that the sardine 
pack was small while it was in progress, the truth is it has been 
one of the Jargest on record. It is now said to have been 1,700,000 
cases, which, with estimated carry over last January, makes a 
total of 2,300,000 cases for 1909. Opinions differ regarding the 
stock left in packers’ hands. Some think it is large, others say 
not, and perhaps it would be impossible to say which is right. 
The more conservative estimators express the opinion that con- 
sumption this year has been unprecedentedly heavy because of 
the low prices and the relatively high cost of other products. 
Taking this view, it is fair to assume that only a moderate quan- 
tity remains unsold at the present time. But the continued in- 
quiry from jobbers seems to indicate that they are well cleaned 
up and that whatever they have in future will have to be taken 


from first hands. However this may be, some packers, after fig- 
uring up the quantity of quarter-oils and quarter-mustards they 
will have after shipments are made, are offering these grades 
about 10c. under the price asked now. The dealer can drawehis 
own inferences. His guess will be as good as any one’s. 

Salmon.—The lowest seller of pink salmon on the Coast has 
advanced his price from 60c. to 67Mc. f. o. b., and there is now 
nothing offered at either end below that figure. For spot goods 
70c. remains the general quotation. But it is expected that in 
sympathy with the price on the Coast the price will advance to at 
least a parity with that figure. This would make the inside 
figure here 76c. One dealer reported selling 500 cases at 77%c. 
New York. Spot red Alaska continues in good demand, and as 
there is no pressure to sell the market remains firm at $1.40 out- 
side. It is possible to buy lower on firm offer. The available 
supply of red is completely controlled by second hands. Colum- 
bia river Chinook is held firm under short supplies, and the 
same observation holds good with reference to sockeye. Condi- 
tions are somewhat mixed, though here and there dealers will 
allow small lots to go at slightly reduced quotations to clear them 
out. The supply is light. 

Seri, Th situation remains substantially as previously re- 
ported, with sales relatively light because of scarcity of stock. 
Conditions are somewhat unsettled in certain varieties because of 
the short supplies, but otherwise there is no change. Maine stock 
is scarce and firmly held. It is diffcult to buy fancy grades at all, 
while other grades are more or less unsettled. Western corn is 
moving with slightly increased activity. State stock is firm, 


though here-and there a dealer has some which he might sell for a 
slightly reduced figure. Southern varieties are held steadily up 
to full quotations. Conditions are somewhat uncertain, but there 
is little to be said further, 


Tomatoes.—The market is firmer, with more demand for 
full standard No. 3s at 60c. f. 0. b. factory, but other equally re- 


Announcement 


We are the Owners of a Patent 


Covering the Lock and Lap Side Seam 


for Sanitary Cans, and will hold all 


infringers, whether makers or users of 


RUTLAND, - 


the cans, responsible for damages. 


L. & J. A. STEWARD, 


» VERMONT. 


IN WRITING ADVERTISERS, KINDLY MENTION THE TRADE. 
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THE ONLY CAN FoR SPECIALTIES 


The Sanitary Can is Particularly well Adapted 
to the Packing of Oysters, Clams, Chowder, 
Shrimp, Baked Beans, Hominy, Sauer Kraut, 
Apple Butter, Mince Meat, Jams, Ete. 


No Gas, No Solder, ~ No Soldering Irons, 
No Flux, No Wiping, No Tipping 


Your Double Seamer Readily Changed From One Size To Another 


HOMINY PACKED WITHOUT DANGER DISCOLORATION 


Three Years use of the Enamel Can has Demonstrated 
that this is Positively the Only Package 
which will Keep Hominy White 


Cans Shipped Either In Bulk Or In Re-Shipping Cases 


SANITARY CAN COMPANY 


4 


Factories: 
Fairport, N. Y., Indianapolis, Ind. 
Bridgeton, N. J. 


Sanitary Can Company, Ltd., 


General Office: 447 W. FOURTEENTH ST. 
Niagara Falls, Ontario. 


NEW YORK CITY 


Cans manufactured under Max Ams Patents. 


IN WRITING ADVERTISERS, KINDLY MENTION THE TRADE. 
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liable trade authorities say they would have no difficulty in plac- 
ing orders at 57!4c. It is true that such business as comes to 
the surface is ustially satisfied by the-purchase of a cafbdr two. 

Peas.—The market is quiet, largely for the reason that buy- 
ers cannot obtain the cheap rates which are most desired at prices 
they are willing to pay. Baltimore reports some desirable lines 
of New York sweet ,peas. obtainable through that market at 
60a62%4c., regular terms. 199% 

Apples.—State gallons are Still irregular, but a firmer feeling 
is reported among holders of fancy cstock at a range of $2.85a 
$3.00 as to seller.. Some goods are said to be available down to 
$2.65. Chicago is reported as making inquiries here for both 
New York and Maine apples. 

California Fruits—The market is very indifferent and sales 
are made in small lots only. Prices are unchanged. 

HUDSON. 


State of Minnesota Dairy and Food Department. 


St. Paul, Minn., September 6, 1909. 
To Grocers and the Consuming Public: 


Pursuant to provisions of law it becomes the duty «of 
this department to furnish the public information from time 
to time relating to the canning industry in this state. I de- 
sire to inform the consumers of canned vegetables that 
canned goods packed in Minnesota are beyond any suspicion, 
all being packed under strict sanitary rules, free from any 
preservatives; but you no doubt have heard: people criticise 
canned goods, saying they are poison, dirty and not fit for 
people to eat. 

Do not believe a word of this. Read what Dr. Wiley, 
Chief of U. S. Bureau of Chemistry, has to say about canned 
goods. His letter, a copy of which we give you here, was 
voluntarily written and will prove without doubt to the most 
skeptical that canned goods are the most wholesome and 
healthful form in which food products can be purchased. 
Canned fruits and vegetables are the very best products of 
fields and gardens, gathered when perfectly ripe and put up 
under the most sanitary conditions, and it only requires a 
personal trip to a cannery to convince any one that this is 
correct. 

DR. WILEY’S LETTER, 


I have often regretted the inadvertent injury which is done to 
the canned goods trade by enthusiastic, well-intentioned, and yet not 
fully informed writers, implying that canned goods, as such, are adul- 
terated. I think I can safely say that, taking the whole matter of 
canned goods together, including fish, canned meats, canned vege- 


tables and canned fruits, only an extremely small percentage of them 
ever contain any added substance whatever, except food and perhaps 
a little salt and sugar. I think this fact ought to be well advertised 
and published. 


Of course, I do not include in canned goods, articles which have 


“not been sterilized, for in such articles preservatives are oftén em- 


ployed. I do not think the great canning trade should suffer because 
such an insignificant few persist in either using artificial color, arti- 
ficial: sweetener, or a chemical preservative. 


Under the rules of the Department of Agriculture certain sub- 
stances may be used in foods legally, provided their presence is 
plainly stated upon the label. When we consider the immense benefit 
of the canning industry to the consuming public, it appears to me 
that we ought to use every honorable endeavor to set the minds of 
the community right in regard to the composition of such articles. 
Of course, some canned goods are of better quality than others—that 
is a natural and necessary consequence; but the impression that 
people obtain that all canned goods contain artificial colors, artificial 
sweetener and preservatives, is a most erroneous one and is harmful 
to the trade. I am, as you know, a believer in canned goods and in 
the canning process. I think it is a blessing, and a blessing which 
is not in disguise. I realize as well as any one that public prejudice 
is difficult to control and to rectify, but I should like to do as much 
as I can to help this good trade along by appealing to the public not 
to condemn the whole trade because occasionally a sample may be 
found which is not in that state of purity which the public demands. 
Let the people give their confidence to the trade and let them eliminate 
those goods which they do not want to purchase by inspection of the 
label. Respectfully, 


H. W. WILEY. 


# .98°Also procure a copy of the bulletin recently issued by 
"Hon. Andrew French, Food Commissioner of Minnesota, a 


perusal of which will further convince any one that canned 
goods packed in this state are wholesome, healthy and of qual- 
ity unsurpassed. Minnesota canned vegetables are “equal to 
the best and better than the rest.” 

AUG. J. ANDERSON, 


Inspector of Canneries. 


Indianapolis, Ind.—In the Criminal Court record of recent 
date"#ve note a damage suit case in which are mentioned The 
Van Camp Packing Co. vs. The South Lebanon Canning Co. 


St. Paul, Minn.—Little Falls is to have a potato warehouse 
and a canning factory. Little Falls will soon be Big Falls, if it 
keeps up its present pace, says the Dispatch. No names are given. 


Everywhere, Now.—From reliable information it is learned 
The Trade is read here regularly, and it is believed to be the best 
advertising medium going to the canners. Page 30 is attracting 
attention. 


Nashville, Tenn.—Libby, McNeill & Libby have filed a 
copy of their charter. 


MORRAL BROTHERS 


MANUFACTURERS OF 


THE MORRAL CORN SILK BRUSHING MACHINE 
THE MORRAL SINGLE CUT CORN CUTTER 

THE MORRAL DOUBLE CUT CORNCUTTER 

THE MORRAL CORN COOKER-FILLER 

THE MORRAL CAN WIPING MACHINE 

THE MORRAL LABELLING MACHINE 


ALSO DEALERS IN 


CAPPING MACHINES and RETORTS 


and can furnish complete Line of Corn Canning 
Machinery. Write for circulars and other 
information. Address 


MORRAL BROTHERS 
MORRAL, OHIO 


IN WRITING ADVERTISERS, KINDLY MENTION THE TRADE. 


THE MORRAL CORN COOKER-FILLER 
PATENTED 
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ONE GRADE ONLY 
“THE BEST” 
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California Market. 


The Situation in the Pacific Coast States, as reviewed by 
our Special Correspondent for the past week. 


SAN FRANcISco, CAL., November 27, 1909. 

During the past week the local wholesale grocers have 
been doing a big business and have shipped out large quanti- 
ties of goods for the holiday trade. ‘This business has been 
even greater than was thought likely, and commercial inter- 
ests are elated at the showing that is being made on the 
Coast. Business conditions here could scarcely be better, 
taken as a whole, and canned goods interests, as well as 
others, are feeling the effects of the return to prosperous con- 
ditions again. The holiday trade is reported from many quar- 
ters to be about 20 per cent. greater than it was last season, 
most of the increase being due to the demand for luxuries. 
The canned goods trade is learning to look forward to the 
holiday seasons more and more; each year brings its products 
more into use, and this special demand for certain of the luxu- 
ries is already an important item. Plum puddings, mince- 
meat and the like, that a few years ago were strictly home- 
made articles, now form important parts of the output of 
many packing plants, and the owners of these look upon the 
holiday season in the same light as do the members of the 
jewelry trade. In California, due to the climate, many arti- 
cles in the line of vegetables can be had fresh at this season, 
and canned goods do not form as important part of the busi- 
ness of the average wholesaler or retailer as in the states of 
the East or the Middle West. 


Although the present season has been one in which the 
element of speculation could have found a very profitable 
field, it is to be noted that there has not been a great deal of 
this done as far as Coast operators are concerned. The early 
part of the season was very unsettled, and not until along 
toward the end of the packing season did conditions com- 


mence to shape themselves. Last spring there were rumors 
of large holdover packs of almost every variety products, and. 
with fair sized crops it seemed to some that the outlook was 
not extremely promising. Within six months’ time the old 
pack has been absorbed and the bulk of the new pack of Cali- 
fornia canned goods marketed. There are a few lines in 
which packers are holding stock sufficient to last until new 
packs can be made, but these lines are very few. Even with 
goods in very light supply low prices are being maintained, 
and in this respect the present season is rather remarkable. 
Canning interests so far have dominated the market, and it 
has been the plan to keep prices at as low a level as possible 


in order to make sure that the entire pack be disposed of and 


to encourage a wider use of California products. There have 
been advances from time to time, but these have not been to 
extremes, and the feeling is general here that they lack con- 
siderable in most cases of being as high as conditions war- 
rant and the market would bear. Practically every canning 
firm in the state is preparing to put forth an increased pack 
next season, and the general opinion is that a big pack mar- 
keted at moderate prices is better for the industry than a 
small pack at high prices. Another characteristic of the 
present season has been the improved quality of the goods 
put forth. To the buyer, perhaps, a decided improvement 
may not be apparent, but in more ways than one this is true. 
The operation of the pure food law has made canners more 
careful in regard to the quantities of fruit placed in the cans 
and the short-weight practice, that has not been uncommon, 
has been brought to an end. There is now a closer adherence 
to a set standard for California canned fruits than ever be- 
fore, and the tendency on the part of firms has been to im- 
prove upon these standards rather than fall below them. Sani- 
tary conditions have been greatly improved, both voluntarily 
and through the action of the State Board of Health. Better 
cans are being used than formerly, with “sanitary” cans be- 
coming quite popular. 

The run of sardines at Monterey continues to be disappoint- 
ing, and at least one of the firms operating there will be un- 


able to fill orders in full. 


Fire Insurance 
at Canners Exchange 


LANSING B. WARNER, 


Attorney and Manager. 
5 Wabash Avenue, 


ADVISORY COMMITTEE. 
FRANK VAN CAMP, Chairman. CHAS. S. CRARY, Treasurer. 
Indianapolis, Ind. Hoopeston, Il. 


GEORGE G. BAILEY, WM. R. ROACH, 
Rome, N. Y. Hart, Mich. 


lL. A. SEARS, Chillicothe, Ohio. 


CHICAGO. 


Officially Endorsed by the National Canners’ Association 


FIRE INSURANCE 
AT COST 


More than 250 of the most representative Canning 
Factories in the United States have taken advantage 
‘of our plan and have effected a large saving. 


For full information, address 


LANSING B. WARNER, 


Attorney and Manager, 


5 WABASH AVENUE, CHICAGO, 
IN WRITING ADVERTISERS, KINDLY MENTION THE TRADE. 


A COMPLETE LIST 
Of the Commercial Peach Orchards of Georgia 


@ We have carefully compiled a mailing list of the 
Peach growers of Georgia, with Post-Office and 
shipping station address. This is a very complete 
list of the commercial Orchards of Georgia and ad- 
joining districts of South Carolina and Alabama, 
and includes the names of over 1300 growers. 

@ We are prepared to fill orders for same, and on 
receipt of $7.50 will mail promptly to any address. 
Remit by Post-Office or Express Money Order, or 
Check. Do not mail loose currency. renee 
I. M. FLEMING, Manager. 3 3 


Georgia Fruit Exchange 
ATLANTA, GEORGIA 


Ask Yourself These Questions: 


DO YOU WANT 


—a Picking Table 

—a Sanitary Conveyor 

—to buy a Can Washer 

—to sell your business 

—to sell some old machinery in order 
that you may get some new 

—to buy or sell a set of scales 

—a second-hand Corn Cooker 

—a Boiler and Engine 

—more money in your business 


Try a Want Ad in THE TRADE 


It costs little It works quickly It brings results 
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Now that the tomato packing season in California is at an 
.end and deliveries of goods are in progress, it is becoming 
apparent to some canners that pro rata deliveries willbe in 
order with them. This is especially true of the strictly high 
' grade goods, for the quality of the pack has been quite ordi- 
nary. The market here may be described as being very firm 
at 80 cents and $2.30. 

Pink salmon continues to meet with an increasing de- 
mand, and several large sales have been’ made on the Coast 
during the past week. Some large shipments will be made to 
the South this month. The export demand is not of a very 
promising nature. During the month of October salmon ship- 
ments by sea from San Francisco were 363,206 cases, com- 
pared with 422,427 cases during the corresponding month in 
1908. 


The salmon canning season in the Northwest has practi- 
cally closed for 1909. The Pacific-American Fisheries has 
closed its plants, the Bellingham Canning Company ceased 
operations a few days ago, the Carlisle Packing Company is 
through, and the Astoria and Puget Sound plant has been 


closed for a couple of weeks or more. The silver salmon pack 
has been much heavier than was expected and the supplies of 
this fish will help out the general scarcity of canned salmon. 
The Pacific-American Fisheries packed 40,000 cases of this 
fish, but had prepared originally for only 30,000 cases. 

An attempt is being made to introduce the silverside sal- 
mon into California waters. A large planting of fry has been 
made in some of the promising Coast streams, and the results 
of the experiment will be watched with much interest. 

The Pacific Coast Oyster Company is now marketing 
oysters from some of its new beds in the Northwest, and its 
product from the Cherry Cove district is rated as the finest 
ever brought here. 

A large milk condensing factory is being erected at Stan- 
wood, Wash. It will have a capacity of 40,000 pounds of 
milk a day. 


The California Fruit Canners’ Association has been 
awarded the grand prize at the Golden West Exposition, Lon- 
don, Eng., for its Del Monte brand of California fruits, ac- 
cording to recent advices received by it. 

The Russian River Packing Co., of Healdsburg, Cal., is 
planning to make some marked improvements in its plant this 
coming season. 

The Alaska Fisherman’s Packing Company, of Portland, 
Ore., has purchased the ship St. Francis for $19,000. The ves- 
sel has been lying idle in San Francisco for some time, and 
will be taken north soon by the new owners. 

BERKELEY. 


Nothing Pleases Us Better. 


San Francisco, Cal., Nov. 24, 1909. 
“The Trade,” Baltimore, Md. 


Gentlemen—We are so much interested in the Editorial 
Jottings in your issue of the 12th inst. that we cannot refrain 
from writing and congratulating you upon the stand you are 
taking with regard to the proper labeling of canned goods. 

We are fighting along this line ourselves for California 
canned fruits, and we agree with you heartily that unless the 
labels designate the contents of the can, so as to properly 
convey that impression to the consumer, the advertising of 
the National Canners’ Association, or of any other association 
or company, for that matter, will be comparatively short lived. 

In our opinion no amount of advertising will offset the 
detrimental effects to the canned goods business caused by 
putting out inferior goods under labels which give the con- 
sumer the impression that they are choice quality. 

Yours very truly, 


HUNT BROTHERS COMPANY. 


“BLISS” 


COMPLETE EQUIPMENTS OF MODERN AUTOMATIC 


PATENTED. 
‘‘Briss’’ No. 12 AUTOMATIC DouBLE SEAMER 


CAN MAKING MACHINERY 


FOR PACKERS’ CANS, SANITARY CANS AND 
TIN PACKAGES OF EVERY DESCRIPTION. 


The machine shown will double seam round tins from 1% te 64% 
inches in diameter by ¥%{ to 10 inches high, at the rate of 37 ends 
per minute. The operator need only place the can in position, 
depress the treadle and the machine does the rest. It produces a 
tight and perfect seam, and each seam is uniform because of an 
equal pressure on each can. 


Yours for the Asking, Can Making Machinery Catalogue No. 14. 


E. W. BLISS COMPANY, 


25 Adams Street, 


BROOKLYN, N. Y. 


Representatives for Chicago and Vicinity, 


STILES-MORSE CO., 562 Washington Boulevard, CHICAGO, ILL. 


IN WRITING ADVERTISERS, KINDLY MENTION THE TRADE. 
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Federal Government to Inspect Oyster Beds, Houses, Etc. 


The New Law, Prohibiting the “Floating” of Oysters and Compelling 
the Sterilizing of All Packages Will Be Rigidly Enforced. 


The National Government, through the Department of Agriculture, 
is planning an inspection of all the oyster beds and opening houses on 
the Atlantic and Gulf coasts. Just how soon steps will be taken in 
this matter is not known. Subordinate officials of the department 
have been notified to hold themselves in readiness to begin work at a 
moment’s notice. 

This step is to be taken because information has been received by 
the Department of Agriculture that in many sections of both the 
Atlantic and Gulf coasts oysters are being soaked and fattened in 
violation of the recent decision of the department relative to shellfish. 

Speaking of the matter, an official of the Department of Agricul- 
ture, who has made a careful study of oysters, both as to growing and 
shipping, said: “Many of the oyster shippers have taken advantage of 
the statement that no violations will be punished until May 1, 1910, 
to soak oysters and otherwise ignore all the provisions of Food In- 
specting Decision 110, which was issued less than a month ago. It 
will be well for the “Fishing Gazette” to inform its many readers, and 
that is about the only way I know of to reach all the oystermen, that 
all of the provisions excepting one of decision 110 became operative 
on October 14 of this year, the date on which the decision was made 
public. 

The single exception referred to is the one which provides that 
the packing of shellfish with ice in contact will be permitted until 
May 1 of next year. That is the way the matter stands at this time, 
the department having given shippers six or seven months leéway in 
order to accommodate themselves to the new conditions. Since the 
decision was made public statements have reached the department 
that the oysters are being floated and soaked in both the South and 
in the East. Just how far the matter is being carried on, is not 
known yet, but steps are to be taken to make a wholesale investiga- 
tion of the oyster industry, and it will be a thorough one. 


“Complaint has also been made that retail dealers are not com- 
plying with the provisions of the department circular relative to the 
cleansing of packages. This matter is also to be carefully investigated 
and steps will be taken to see that the law is complied with—for to 
all intents and purposes the decision of the Department of Agriculture 
is a law. Packages, no matter of what kind or make, if used more 
than once for carrying oysters, must be sterilized by the dealer before 
he sends it back to the shipper. At the hearing in Baltimore last 
May it was decided by many of the shippers who were present that 
they would use a tag or label on all packages, asking the receiver to 
thoroughly clean it before returning to shipping point. This policy 


was carried our to a greater extent during the summer months. Since 
the oyster season has set in shippers seem to have been too busy to 
continue the practice of placing the labels on packages, and where it 
has been done the receivers have not complied with the request to 
any great extent. 


“Another point that will receive attention will be the conditions 
of the oyster beds—the surroundings, etc. It is a violation to sell in 
interstate commerce any stock that has come from polluted beds, and 
the Department of Agriculture is going to use its best efforts to pre- 
vent any such transactions. In this matter we will have the co- 
operation of the various Boards of Health. It will be a good thing 
for oyster shippers to get busy and see that they carry out the pro- 
visions of the department circular. They will also aid themselves in 
bringing the matter of cleansing packages to the attention of retailers.” 


George P. McCabe, a member of the Board of Pure Food and Drug 
Inspectors, who was in St. Paul, Minn., a few days ago, said: 


“Consumers of oysters in all parts of the country are getting a 
better grade of bivalve since the Board of Food and Drug Inspection, 
October 4 last, issued the order prohibiting the shipping by interstate 
commerce of oysters swelled with water. The same order prohibits 
the use of ice,” said Mr. McCabe, “in the shipping of oysters in such a 
way that the melting will swell the oyster with water. The ice may 
contain some injurious impurity, and, moreover, one who buys a 
swelled oyster is paying not only for oyster meat, but is also paying 
for water. We seldom have trouble in getting people to obey our 
orders. Shippers and receivers are willing to do what is right as 
soon as it is known that the government requires it. It is the duty of 
the government to protect the honest man from a mean and unprin- 
cipled competitor. You may easily see how a man might get the trade 
away from a competitor by selling swelled oysters at a slightly 
cheaper rate than that asked for oysters that are not swelled. 

“Tt must be remembered, however, that the efforts of the govern- 
ment to prevent the selling of swelled oysters for the real thing are 
bound to be fruitless, unless it has the co-operation of the state and 
local authorities. If one of your local dealers gets a tub of unswelled 
oysters, there is nothing to prevent him from swelling them up with 
water, if the state or local authorities do not take a hand.” 

Following are the opinions of some oyster shippers relative to 
the decision of the department: 

F. Mansfield & Sons Co., Fair Haven, Conn.: “We are shipping a 
great portion of our oysters in containers, keeping the ice and oysters 
separate. We believe the decision will in no way hinder the oyster 
business, but will cause the consumer to pay a little more for his 
goods. We enlarged our plant last season, so that we now have 
about sixty-three openers, and are doing more business than ever at 
this time of year. With the change of weather we anticipate all the 


business we can take care of.” 


If you are going to pack 
Hominy, Kraut, Beans 
or other Winter Goods, 
better let us send you a 
sample car of our ‘‘Spec- 
ial’’ Strong Cans made 
from selected heavy Tin 
Plate. 


OLIVER J. JOHNSON, President. 


WHEELING CANS AND 
SOLDER HEMMED CAPS 


Wheeling Can Company, 


Our Solder Hemmed Caps, 
which we are now prepared 
to furnish with all cans are 
the best in the market. The 
Solder is in the right place 
and Plenty of it. 


Wheeling, W. Va. 


IN WRITING ADVERTISERS, KINDLY MENTION THE TRADE. 
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William C. Porth, New York: “Regarding F. D. 110, I would say 
that it is very good as far as it goes, but they should have gone one 
step further. They should have insisted on all oysters being-shipped 
in new clean cans. New tin cans can be bought at a sufficiently low 
price to warrant a new can being used for each shipment. There is 
no doubt whatever that the galvanized iron cans after having made a 
few trips cannot possibly be thoroughly cleaned and made absolutely 
clean and sanitary. For this reason I am using nothing but tin cans 
and use a new can for each shipment.” 


George D. Gladding, manager of the M. Bewing. Co., Providence, 
R. I.: “I have found in talking with the receivers in the West that they 
were looking forward to the decision, thinking and hoping that it 
will be of benefit to them. I believe it will be of benefit to the ship- 
pers as soon as they are ready and understand what is to be done, as 
I find they do not know in all instances that it means more than 
simply the idea of not shipping the ice in contact with the oysters. 
We believe the change to the container package of a single-trip nature 
is to be the coming method of shipment. I believe the ruling will 
stimulate the ready sale of oysters and that the demand for good 


stock will be greater than it was ever known in the history of the 
business.” 

D. Atwood Co., Boston, Mass.: “We do not think that the new law 
will have any effect on our trade. We are prepared to furnish oysters 
in containers and vacuum packages, and stated so in our circular 
letter to the trade, the first of the season. All our trade are fully 
aware that we can furnish oysters in cans packed in tubs with ice 
packed around the cans.” 

B. E. Odell Co., Inc., Syracuse, N. Y.: “The Department of Agri- 
culture is doing the work expected by the consuming public, and in 
regard to shipping oysters they have been fair to dealers. By advis- 
ing us in advance we are given a chance to talk, advertise and display. 
Our names will be connected with improved methods of handling 
oysters in advance of the time when we will be required to ship them 
according to this ruling. We believe it will double the consumption 
of oysters in Syracuse at advanced prices, and the law of trade will 
give us our usual profits. Personally we are pleased with this ruling; 
it gives us a chance to stay in the church and handle oysters for a 
living. We wish to commend the editor of the Gazette for the interest 
shown in promoting the welfare of the dealers.” 

William C. Atwood, secretary of the Oyster Growers and Dealers 
Association of North America, in sending copies of the decision to the 
members, said: “Had it not been for the active work of your com- 
mittee the Board would have felt justified in enforcing this ruling at 


once, so far as it applies to packages; but realizing the soundness of 
our arguments relative to the amount of capital invested in the pack- 
ages and the consequent hardship which would be imposed on the 
shippers if immediate enforcement of this ruling was required, the 
board have allowed us this season in which to meet the new condi- 
tions as to packages. Other requirements of the ruling will be en- 
forced at once.’—Fishing Gazette. 


Death of A. F. Brown, Sr. 


Mr. Augustus Freeborn Brown, Sr., one of Harford’s best 
known farmers and fruit packers, died at his home at Swan 
Creek, Harford county, Md., on Sunday morning, November 20, 
after an illness which confined him to his bed for the past three 
weeks, known as necrosis of the liver, or hardening of the ar- 
teries. 

The funeral was held Tuesday afternoon at Grove Presby- 
terian church, Aberdeen, Rev. Thomas T. Brown officiating ; in- 
terment in the cemetery adjoining, the pallbearers being C. W. 
Baker, Morgan Mitchell, John M. Michael, Robert A. Mitchell, 
S. E. Penning and George R. Carver. 

The deceased was born within a stone’s throw of where he 
lived all his life of nearly seventy-seven years. For many years 
lie-conducted the famous Old Bay fishery, noted for its great 
catch of shad and herring, but of late years has devoted his entire 
time to farming and the canning business, and his Swan Creek 
brand of goods had gained a wide reputation and market through- 
out the country. 

He was a man of sturdy independence of thought, and while 
he naturally allied himself with the Democratic party, he was 
never slow to denounce his party, when it failed to measure up 
to what he deemed right. 

His wife, who was a sister of Mr. James R. Wheeler, of Bal- 
timore, died several years ago. He leaves, surviving him, three 
sons and two daughters, Mr. A. Freeborn Brown, Jr., the well 
known attorney of Havre De Grace, Md., Thomas J. Brown and 
James W. Brown, and Miss Rosa C. Brown, all of the Second 
district, and. Mrs. Wm. S. Dubel, of Baltimore. 


Special Eastern Agent for 


The “Sprague” 
Line of Canning Machinery 
“‘Hawkins’’ Continuous 
Capper, ‘‘Jersey Queen’’ 
Filler, Model ‘‘M’’ Corn 


Cutters, Corn Cookers 


If it is 

usedina Silkers and all 
Canning Machines for 
Factory 

We sell it Canning Purposes 


608 Page Catalogue 
for the Asking 


Cans, Shooks, 
Solder, Crates, 
Climax Flux, 
*‘Lockwood’’ 
Gas Machines, 
Tools, Ete., Ete. 


IN WRITING ADVERTISERS, KINDLY MENTION THE TRADE. 


ZASTROW’S PATENT HYDRAULIC CRANE 


STEAM IMPELLED 


* 


The Crane here shown is entirely of iron and steel, put together in the strongest 
possible manner, which, combined with its simplicity, reduces the liability to get out of 
order to the minimum. The consumption of steam used as an impelling force is very 
small making it very economical. ‘To all the above may be added, one man can operate 
it, having control of the article hoisted and the crane. The control, by meansof the 
shifter handle, is absolute in swing 2 lowering or stopping the goods at any desired point. 
Hand power can be attached when desired, at a small additional cost, thusadding another 
desirable feature. This is not an experiment—has — itself a perfect success—best 
references. No belts to get injured by steam. All that’s needed is a steam pipe and an 


exhaust pipe. 
GEO..W. ZASTROW, 
1404-1410 THAMES ST. BALTIMORE, MD. 
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FOR 


Packer's Cans 


POPE 


“Clean Bright” 
PLATES 


Pope Tin Plate Co. 


GENERAL OFFICES, NEW YORK OFFICES, 
PITTSBURGH, PA. 29 BROADWAY. 


“STEVENSON & O'S, LATEST IMPROVED LOCK SEAM BODY FORMING AND SOLDERING MACHINE, 


Pat. Nov. 19th, 1901, 
Pat. June 30th, 1905. 


The Capacity of the Lock Seam Machine is 50,000 bodies in ten hours, formed perfectly round, uniform in diameter, and free 
from breaks or ridges around the body. 

The perfect forming of the bodies by this machine prevents mashes by the heading machine, and insures a large saving of solder 
in floating on the tops and bottoms. 


IN WRITING ADVERTISERS, KINDLY MENTION THE TRADE. 
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THE TRADE. 


PUBLISHED EVERY FRIDAY BY 
THE TRADE COMPANY. 
INCORPORATED. 


A. F. Jupex, Ce Manager and Editor. 
304-5 Maryland Savings Bank Building, Baltimore, Md. 


TmE Trax is the enly paper published exclusively in the interest 
et the Canned Goods Packers of the United States and Canada. 
Hetablished in 1878. 


TERMS OF SUBSCRIPTION. 
Payable in advance on receipt of bill. 


One year, - - - - - - - - - $2.00 
Six menths, - $1.00 
Fereign, - - - = $4.00 
Canada, 


APVERTISING RaTES.—According to space and location. 
Make all Drafts or Money Orders payable to THE TRADE Co. 
Address all communications to THE TRADE Co., Baltimore, Md. 


Netices of Hands Wanted or Situations Wanted will be inserted 
free fer paid annual subscribers; other parties will be charged $2.00 
per inch per insertion, $5.00 per month. 


Packers are invited and requested to use the columns of THE TRADE 
for inquiries and discussions on all matters among themselves pertaining to 
their business. 


Business communications from all sections are desired, but anonymous 
letters will be ignored. A. F. JUDGE, Managing Editor. 


Entered at the Postoffice, Baltimore, Md., as second-class mail matter. 


BALTIMORE, FRIDAY, DECEMBER 3, 1909. 


EDITORIAL JOTTINGS. 


Thesé are distressing days for some canners—when the 
banks want a return of their loans, and goods are selling below 
cost. 


In such times as these it is not a question as to whether the 
goods were packed standards, or “off-seconds” (we hope the 
recording Angel is asleep), but the whereabouts of a buyer at 
any price. 


With such low prices prevailing on tomatoes, the canners of 
this article are liable to be “peevish,” and say unkind things of 
their neighbors and the goods they packed; but, be it remem- 
bered, it is the price that is at fault, and not the neighbors. 

Well we know this is not the appointed time to jest or make 
merry with these gentlemen; for there is no joke in 60c. tomatoes 
when faced by an unrelenting money lender. Did these Shylocks 
but demand the money or the pound of flesh (tomato), the can- 
ners would submit without complaint. 


In fact, were such done, the Shylock might quickly find him- 
self in appearance, at least, like the pompous gentleman, who, 
dressed in immaculate white duck, was inspecting a new tomato 
filler, some years ago; that is like him after the plunger went 
down—smothered in tomatoes. 


Just as an example of how some of these tomato canners feel, 
we cite here, a letter received this week from one of our old 
subscripbers. One of the old canning firms of Maryland. It 
reads : 

“Enclosed find $2 for subscription. We would like you to 
stop the paper. We cannot afford to take any papers relating 
or pertaining to the canned goods business. We cannot see any 
benefit whatever derived from them; it is a useless expense to us. 
The less we know about this business, the better we are off finan- 
cially. Please discontinue sending the paper.” 


As if to make the contrast, there came into our office the 
same day, one of Delaware’s large tomato canners, and he was 
a cheerful font of interesting news. He had learned, for instance, 
that one large retail grocer of the country had sold 250 cases 
of No. 3 tomatoes on one Saturday night, selling them at 5c. the 
can. He said the retailer had told him that there were several 
families, or the heads of families, who came into his store and 
bought these tomatoes by the dozen—at the price, and because 
of the price. 


But this canner was not downcast over this price or the out- 
look for tomatoes. He now has every case he packed last season, 
and he declares he will not part with a dozen cans of that pack 
for less than 70c. And he comes to this decision because of the 
above story; for, he reasons, if tomatoes are going into con- 
sumption that rapidly, it will not be long before jobbers will be 
clamoring for tomatoes, as compared with their present attitude, 
and 70c. will be easily gotten. 


That is what is wanted in the canned goods market gener- 
ally. A good deal more backbone. Canners must learn how to 
say “No,” and mean it. 


But before they can say No, and mean it, they must have an 
accurate knowledge of the market and the things pertaining to it. 
The better they are informed upon this feature of their business 
the sooner they will see the balances appearing upon the right 
side of their ledgers. The great difficulty with the canners is that 
they are not well enough informed, and so fall a prey to every 
designer that comes along. 


We will grant that it is not always easy to keep fully up to 
date on questions pertaining to their business. To be able to pro- 
perly report a market, or rather the market condition of an arti- 
cle it is necessary to first know the conditions of that pack. To 
have visited the factories during operations, and to have seen 
what was done. This acquired, the investigator must then know 
the condition of the wholesalers, as to the amount of stocks on 
hand, and how they are moving. ‘To complete the preparation, 
the retailers must be visited and the amount of goods held there 
found out, and just how the public is buying. 

When the investigator has studied the complete field in this 
manner, then he is in a position to say what the market is; and, 
what is more to the point, and after all the only information worth 
while, what the actual prospects are. For it is with the future 
that we are all concerned; what is past has gone, and so a report 
of the market as it has been serves only as a means by which to 
judge of the future.. If we could definitely tell you just what 
the future holds for the tomato market, we could indeed serve 
you well. But with a view of the market as above described, a 
very good idea of the future can be obtained. 


As an evidence of how the “good work goes on,” read the 
following self-explanatory letter : 
San Juan, P. R., November 10, 1909. 
National Canners’ Association, 
Mr. C. S. Crary, President, 
Waukesha, Wisconsin. 


Dear Sirs—We noticed your advertisement in the Saturday 
Evening Post of November 6th, and we are happy to know that 
you are endeavoring to dispel the false conception of the ills of 
canned goods held by so many people. We have observed a ten- 
dency toward fear of canned products among our customers, and 
we think that your campaign of enlightenment will aid greatly 
in increasing the consumption of canned products. 

We shall be pleased to distribute any literature you may 
publish to our customers, who are scattered all over this island 
and consume a large number of cases of canned products each 
week, if you will send some to us. We wish to aid you, and, 
consequently, ourselves, in this campaign. 


Yours very truly, 


PLAZA PROVISION COMPANY, 
Per W. D. B. 


he 
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Canning Factories. 


State of Minnesota Dairy and Food Department. 
Bnlletin No. 32. 


The attention of the Commissioner is occasionally directed 
to a suspicion that seems still to exist in the minds of a few con- 
sumers of canned fruits and vegetables that the canned goods, 
especially vegetables, upon our markets are not free from adul- 
teration. 

With the purpose of correcting this erroneous opinion of the 
consumer, as well as clearing our packers and canners of such 
charge or suspicion, the department wishes to call the attention 
of the consuming public to the relations existing between the can- 
ners of the state and this department. 

The Legislature, in the session of 1907, enacted the first law, 
Chapter 455, ever placed upon the statutes of any state which had 
for its purpose the regulating of the operations of canners ; subse- 
quently amended by Chapter 337, General Laws of 1909. 

Among the provisions incorporated in this law are many 
which have been of benefit not only to the consumer, in that it 
practically guarantees a purity of product, free from fillers, 
bleachers, colors or artificial preservatives, but the law itself also 
has the hearty support and endorsement of the canners, because 
of the benefits received from the carrying out of its provisions. 

In addition to the regular inspector of the department assign- 
ed to the work of inspecting the canning plants, several local in- 
spectors have been appointed under the provisions of the law, 
whose duties are to enforce the proper sanitary conditions at all 
times and to see that the goods packed are wholesome in every 
respect, as well as free from any adulteration, even though such 
adulteration be not delterious to the health of the consumer. 

A large part of the canned goods put up in the season of 
1908, of which there were approximately four and one-half mill- 


ion cans, principally corn, peas and beans, was packed under the 
direct supervision of such inspector. 


When the inspector who has supervision of this work, and 


_ has visited all of the plants operating in the state, can say, “I am 


free to report that the vegetables packed in this state are put up 
in accordance with law and under proper sanitary conditions ; the 
quality of the goods packed this season is better and of a uniform- 
ity not heretofore attained,” also that “Only cane sugar, salt and 
water are added to the goods when packed,” we feel that, in jus- 
tice to this young and growing industry, the consumer should be 
honestly advised of these commendable conditions and practices, 
to the end that the canners of Minnesota may have the support and 
confidence of the consuming public which they so richly deserve. 

Attention is also called to the exhibit of these products pro- 
vided for public inspection at the forthcoming State Fair, in the 
Dairy Building. 

No state in the Union can produce more abundantly the raw 
material for the canner, nor outrank us in quality, and with a 
thorough understanding of the class of product placed upon the 
market by. our Minnesota canners, and the consequent and ulti- 
mate increase in consumption occasioned by the known reliability 
of the product, it would seem that there is nothing but a bright 
future for this industry in our state. 


ANDREW FRENCH, 
Dairy and Food Commissioner. 
A. J. ANDERSON, 
Inspector of Canneries. 


Hudson, N. Y.—We recently published a notice to the effect 
that Armour & Co., of Chicago, contemplated locating a canning 
factory at Fruitland, Md. Since then we have been advised that 
they are, also, contemplating locating another factory at German- 
town, a small town near here, for canning cherries. 


YOU LABEL HAND 


Simply because you haven’t felt the need for a 
change? Improved methods seldom appeal so strong 
as to literally force one to adopt them—it is only 
after they have been been employed that the great 


You may never appreciate the advantages of using a a 
BURT LABELING MACHINE, but the fact remains that x 
without it, you are the loser—when hundreds of canners a 
are profiting by its use, there can’t be any question of its 

You do yourself an injustice not to investigate the 
merits of this machine, because it would prove indispen- 
sable to your plant—why not get particulars? . .. . 


MACHINE COMPANY, 


BALTIMORE, MD. 
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How Advertising Sells Goods. 
By E..A. (Sapolio) Stevens, in Grocers’ Criterion, $ 


In a small city in Missouri the following conversation took place 
between a retail grocer and a well-known specialty salesman: 

Salesman—“Our goods are certain to sell because they are thor- 
oughly, systematically and persistently advertised.” 

Grocer—‘“Well, I don’t know, that does not make them any better 
than others, in my opinion.” 

Said the Salesman—‘Pardon me, but I think it does.” 

“You don’t mean to tell me,” returned the retailer, “that the mere 
fact of their being ‘blowed about’ makes them any better.” 

To which the salesman replied: “Where goods are continuously 
advertised, so that they become staple or standard articles, it is 
entirely superfluous to speak of their merit, for that is prima facie 
evidence of that fact. No inferior article of domestic utility, in this 
age of strong competition, could ever be advertised into popularity— 
not even with the expenditure of millions.” 

“Why do you throw away so much money on advertising? Why 
not allow that in additional profit to the retailer?’ queried the store- 
keeper. 

“In the first place,” explained the salesman, “our advertising in- 
sures a more rapid sale of the goods, and that more than offsets the 
difference in profits you would receive if we did not give them greater 
publicity. In the second place, it is the hardest possible problem to 
keep some grocers from cutting the prices, or selling so low that they 
knock nearly all the profit out of our article. The larger the margin 
the more certain this will be done. Third, allow me to examine your 
statement as to our ‘throwing money away on advertising.’ You be- 
lieve in education and progress—through broadening our minds by 
reading technical and trade journals of business, science and mechan- 
ics, literature and art, and especially the service performed in this 
direction by your daily and weekly papers, do you not?” 

Grocer—‘“Most assuredly.” 

Salesman—“Then you also believe that that progress can best be 
accomplished by popular-priced newspapers and magazines?” 

Grocer—‘“No doubt.” 

Salesman—“Did you ever estimate the vast service that is done 
in this direction by the enterprise of advertisers?” 

Grocer—‘“No, I don‘t see where they come in.” 

Salesman—‘You don’t? Have you ever considered the probable 
cost of your $1 per year weekly, or your daily metropolitan penny 
paper—that inestimable boon of the poor—if there were no advertis- 
ers?” 

Grocer—“No, I have not. Don’t know anything about the busi- 


” 


Salesman—“Well, at a rough calculation, your town weekly paper 
would not cost you less than $5 per year, and your daily penny paper 
might cost about 20 cents per copy, as the circulation would naturally 
decrease in proportion as the price of production was advanced. 
Would not that be a public calamity?” 

Grocer—“Yes, the way you put it.” 

Salesman—‘“Now reflect on the army of employes who are enlisted 
in the service of these publishers, or, more correctly speaking, adver- 
tisers.. The thousands of compositors, hundreds of paper makers, 
pressmen, roller and ink makers, proofreaders, artists, writers of all 
classes, and innumerable others, who would find ‘their occupation 
gone’ if the enterprising advertisers suddenly concluded to quit busi- 
ness. Nor is that the worst loss the general public would sustain. 
Look at the great periodicals. How could they afford to engage in 
their service our scientific savants, our most gifted artists, our bril- 
liant poets or our masters of literature, were it not for the advertisers? 
Again, there would be little encouragement for this class of talent 
were there no compensation in dollars and cents—no impetus, no in- 
ducements. Now the public secures the benefits, experience and skill 
of all this high-priced aggregation by merely paying the cost of the 
white paper and postage at pound rates.” 

Grocer—‘“Well, I never gave that any serious consideration before.” 


Salesman—‘‘Let me assure you that scarcely a magazine or news- 
paper could be issued in this whole country—for anything near the 
present prices—were it not for our and other’s money being ‘thrown 
away,’ as you term it.” 


Grocer—“I see that, in part, I was mistaken.” 

Salesman—“Now, remember that the entire public are benefited 
whether they purchase these goods or not; especially so in the smaller 
cities. Life would be a burden without the cosmopolitan papers and 
magazines.” 

Grocer —“Yes, that is so, but do not the consumers have to pay for 
it all, and, if they do, why should we thank the advertiser?” 

Salesman—“The consumer, at each purchase, pays a slight tax on 
the article which has no comparison to the benefits he has continu- 
ously received through extensive advertising. Of course, we have a 
large output and each customer pays—on an article that sells for ten 
cents—say one-fourth of a cent in addition for the advertising. The 
article would sell for the same price, whether advertised or not, but 
would not sell so rapidly, and that additional expense would remain 
in the manufacturers’ pocket. But suppose the customer does } ay that, 
it is his contribution to the advancement of science, the promotion of 
literature and the salvation of humanity—just as he supports the gov- 
eriment by paying his tax on land, tobacco, cigars or beer.” 

Grocer—“I must say that my ideas of the advertiser have under- 
gone a remarkable change. I always thought that the heavy adver- 
tisers were about half-way robbers—forcing something on the people 
they did not want and making them pay for it.” 


C. W. BAKER W. E. MORGAN 


BAKER & MORGAN 


Canned Goods Brokers 


ABERDEEN, MARYLAND 
CORN AND TOMATOES A SPECIALTY 


TIN STRIPS AND CIRCLES 


BOUGHT BY 


AMMIDON & CO. 


31 South Frederick St., Baltimore, Md. 


BOXES 


IF YOU LACQUER YOUR GOODS 


WRITE FOR CIRCULAR AND SAMPLE LACQUERED CAN. 


THE HUGHLETT GAN LACQUERING MACHINE 


TRY THIS MACHINE FOR THE WORK. 


Lacquers the Can all over. 

Puts on a perfectly even coat of Lacquer. 

Saves Lacquer Material and Labor. 

Adds attractiveness to the Can and makes 
it Saleable. 

The Cost is about % cent per Case for 
Lacquer material. 

Capacity 2,0co or more Cases per day. 

IF YOU DO NOT LACQUER 


You have Rusty Goods for sale with your 
label on them. 


SEELY BROS.., 


BLAINE, WASH. 
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Delaware Avenue Stores, Nos. I, 2, 3 
—Delaware Avenue, Water and 


ome WAREHOUSING 


Water Streets. 7 ( 


Pennsylvania Tobacco Stores, Bonded 


—Front, Water and Pine Streets. 3 n d Safe D e pos it Co * 


Sixteenth Street Stores— Sixteenth 


ecucneoctumpene Banking House and Main Office, 113 and 115 South Third Street B 

Moro Phillips Stores—Delaware Ave- 
nue, Swanson and Fitzwater PHILADELPHIA 
Streets. 


West India Stores, Bonded—Delaware COMPLETE RESPONSIBILITY 


Avenue, north side of Catharine 


and Swanson Streets. Capital and Surplus Over $1,000,000 


Atlantic Stores, Bonded—Delaware = 
’ h side of Cathari 
AMPLE CAPACITY 


Port Richmond Stores— Richmond Ten M illion Cu bic Feet 
and Cambria Streets. 


Twenty-third Street Stores—Twenty- | DIRECT TRACK CONNECTIONS Ali Warehouses Have Rairoad Siding 


third and Race Streets. oe 
Twenty-third Street Hay and Straw IN THE HEART OF THE JOBBING DISTRICT 

Warehouse — Vine and Bansall 

Streets. - Warehouses in close proximity to Steamship Piers 
Twenty-third Street Grain Elevator— 

Race and Bonsall Streets. ADVANCES MADE HIGH GRADE SERVICE 
Warehouses for storage ot Hazardous LOW INSURANCE RATES MODERATE CHARGES 

Merchandise. 


STORAGE DISTRIBUTING SHIPPING LABELING 


DON’T YOU DO IT AMS No.2 AUTOMATIC ADJUSTABLE 


DOUBLE SEAMER 


7 wait until it is nearly time to begin canning again before 

overhauling your plant. DO IT NOW; oajust as soon as 
you are through canning. Bring your plant up to date before you 
sit down to rest yourself. Your rest will be pleasanter in the know 
ledge that your business is in such shape that no matter what 
happens, all is in readiness for the next year. The early bird is not 
going to be caught. Not if he knows it. Neither are you, 

Of course you have in mind, as the first thought, AMS 
machinery. That is a natural conclusion from the fact that you 
have only one desire, and that is to own it. 

You’ll never make a mistake in us'ng AMS No. 2 AUTOMATIC 
DOUBLE SEAMER. There’s so much you ought to know about it. 
Best money making proposition ever put on the market. 

Investigate it and send to DESK 12 FOR CATALOG D. 


NEW SEAM SANITARY CAN 


Are you using this can? It’s the best 
that there is to be had. We cannot say 
more, yet much may be said of its merits. 
SEALED without heat, SOLDER or 
objectionable ‘Fluxes. 


NO HOLES NO CAPS ENTIRE TOP OPEN 


We furnish complete outfits for making 
these cans.5 ROUND, SQUARE or 
IRREGULAR shape. Write for full 
particulars. It will pay. 


European Agency South American Agency 
M AX A M S M ACH | N E C0 M 2 AN G. Guelpadi L., Corso del Valentino13 La Cromo Hojolateria Argentina 
TORINO, ITALY BEUNOS AIRES, ARGENTINA 


MOUNT VERNON, NEW YORK WE MANUFACTURE ALL KINDS OF MACHINERY 
| IN WRITING ADVERTISE)?8, KINDLY MENTION THE TRADE. 


| 


20 | | THE. TRADE. 


Salesman—“I have not yet touched on the point that most vitally 
affects you and your business. You read a grocery trade paper, don’t 
you?” 

Grocer—‘Well, I take one or two, but seldom have time to read 
them.” 


Salesman—‘“Let me tell you that these trade papers have already 
put a good deal of money in your pocket, and let me also tell you that 
there is not a single trade paper in this country that could exist except 
from the advertising they get from the manufacturers. So you see 
that the manufacturer who patronizes your trade paper is doing you a 
service all the time. Look at the garnishment law in this state.” 

Grocer—“That law don’t amount to much. Who is going to sue 
and put up the costs for a ten per cent. ‘divy’?” 

Salesman—‘Hundreds have found that law effective, and if you 
have not, it is because you did not get the right sort of an attorney. 
Next time write to the attorney of the St. Louis Retail Grocers’ Asso- 
ciation for information. He will post you. Don’t you realize that even 
if you have not used that law you have gained by it and it has been 
a protection and a moneymaker for you?” 

Grocer—How ?” 

Salesman—‘“Has not every railroad and nearly every large corpo- 
ration in this state given notice to its employes that if they are gar- 
nisheed and have not a good excuse they will promptly be discharged? 
Some of these corporations allow of no exceptions, and if employes are 
sued at all they have to ‘walk the plank.’ You ought to know that 
your railroad patrons are paying you more promptly than heretofore. 
These corporations cannot afford to be dragged into court on such 
matters. That garnishment law was brought about by the Interstate 
Grocer and the Missouri Retail Merchants’ Association, but there would 
not be any such organization in existence were it not for the persistent 
advocacy of the Interstate Grocer. The trade paper stimulates and 
sustains united action, and every move the organization makes is a 
benefit to you. Yet no organization has ever been successful unless 
it has a trade journal or journals, or some means of vivifying and 
vitalizing the movement.” 

Grocer—“Well, you have convinced me this time.” 

After securing a good order the salesman bade the converted 


grecer a pleasant good day. 


Hart, Mich.—Mr. W. R. Roach recently pointed out to the 
fruit growers of western Michigan the great amount of good the 
canning business was doing them. Mr. Roach said that peaches 
were being sold in localities where no cannery existed at $10 a 
ton, whereas $40 a ton was being paid for fine stock by canners. 


Three Meetings in First Week of December. 


We are advised by Mr. Thomas A. Scott, secretary of the 
Canning Machinery and Supplies Association, that a directors’ 
meeting of that body. has been called for December ‘7th, at the 
Auditorium Annex, Chicago. 

We are, also, advised by another source that the Executive 
Committee of the National Canners’ Association will hold a meet- 
ing on the same day in the same place. No time of day is given 
in either case. The meeting of the National Association officers 
is for the purpose of discussing some important questions of es- 
pecial interest to canners, but we are not advised as to the exact 
nature of the subject. 

The Wisconsin Pea Packers’ Association will hold its annual 
meeting at the Republican House in Milwaukee, Wis., on the 8th 
and 9th of December, and it is hoped that every member of this 
Association will be on hand. There is little doubt but that such 
will be the case, as the members of this body are fully aware of 
the importance of their Association, and the influence it has on 
other bodies of the sort, as well as the market condition of the 
canned article in which they are so deeply interested. No pro- 
grams of the meeting have been distributed as yet, and we will 
not be able to publish same before the meeting is held, which is 
regretted. 


From Far Away South America. 


Buenos Ayres, October 25th, 1909. 
The Trade, Baltimore, Md.: 

Gentlemen—Please find enclosed cheque for $8, U. S. gold, 
amount of my subscription from 1st of November, 1909 to Ist 
of November, 1911, to “The Trade.” 

Hoping you will, at your earliest convenience, acknowledge 
receipt of same, I remain, dear sirs, yours truly, 


AQUILLES MAVEROFF. 


SIS 


NOW GOOD TIME 


THE FRED. H. KNAPP CO., 


WESTMINSTER, MD. 


To order a Knapp Labeler and Boxer. We 
guarantee satisfaction. We have some second- 
hand No. 2 Labelers which we are rebuilding to 
latest model, including new lap pasting device. 
While they last these Machines are fine bargains. 

We guarantee these to do work equal to 
Will allow 


full amount paid towards new Machines any 


new ones and to give satisfaction. 


time in one year from date of purchase. 
Second-hand. Knapp Labelers offered for 
sale outside of our firm do not contain the new 


features. 


Write us today for our new catalogue. 
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Why Do You Label 
Your Goods? 


Only till recent years the primary use of the Label was 
to tell the name o/ the article and by whom it was made. 


The secondary purpose, to enhance the appearance 
and attractiveness o7 the finished product was often over- 
looKed or neglected. 


To insure success in the present time of Keen corn- 
petition, when every step in the preparation of an article is 
attended by deep thought and infinite pains before it is 
launched upon the market, the formerly secondary reason 
has become the chief function o/ the label. 


Progressive pacKers and manufacturers recognize in 
the Label a mute salesman o/ exceptional ability and tireless 
effort. It is a silent advocate for your goods worKing for 
good or evil. 


You, Mr. Buyer, are a Sales Manager, too—and respon- 
sible for the silent representatives of your products, as the 
manager is for the salesmen who represent the house. 


Perhaps the efficiency of your SILENT SELLING STAFF 
is not up to your expectations. 


Our long and successful experience in the organization 
and production of silent selling forces for pacKers and 
manufacturers throughout the United States, places us ina 
positive position to render valuable aid to all Buyers of 
Labels, Folding Boxes and colored printing matter. 


The United States Printing Co. 


MAKERS OF 


“Labels that Sell Goods” 


50 Beech St., Norwood JON. 3rd St., BrooKlyn 
CINCINNATI, OHIO NEW YORK CITY 


250, 
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Canners Urge Federal Inspection Themselves. 


Declare Examination Will Show That They Do Not Use Artificial 
Preservatives: av 


Under the above heading we note the following in a Wil- 
mington, Del., and also in a New Haven, Conn., daily paper, and 
it shows the sort of publicity the*National Canners’ Association 
is deriving, free of charge. This article, along with others of 
the same sort, is appearing in papers all over the country as 
news matter, and is costing the Publicity Bureau nothing but the 
tim eto write up and send out. It is what has been needed for a 
long time, and will correct the prejudiced opinion of thousands, 
and possibly millions, of consumers who have considered canned 
goods as unfit to eat. This sort of reading cannot help but in- 
crease the demand for canned foods of all kinds, and you should 
help the Association to continue this work by contributing your 
‘share to the Publicity Campaign. Do it now, if you have not 
already. 

“Federal and State sanitary inspection of the country’s canning 
factories and canned goods is being urged by representatives of 
the canning industry themselves. For they reason that this is 
one sure way to prove to the public that they use no preserva- 
tives or chemicals whatever in putting up their product. 

“Several Middle Western States organizations have come to 
the front voluntarily seeking inspection. Michigan already has 
an inspection system for this class of goods and its workings are 
declared a success from the standpoint of both canner and con- 
sumer. 

“Some of the biggest men in the industry have been urging this 


government surveillance of canned products. The argument is 
presented that a federal bureau of inspection of preserved foods 
be placed in charge of goods incased in tin in order that the 
character of all such foods may be vouched for before leaving 
the factories. 


“That such a plan will be favored by Dr. H. W. Wiley, chief 
of the United States Bureau of Chemistry, seems assured by the 
official’s attitude on several occasions when he was interyiewed 
on food preservation. Recently he presented the canning industry 
with a clean bill of health, declaring that the general impression 
that preservatives were used in American canned products was 
entirely wrong. 


“Tt is pointed out that canned foods when sealed and steril- 
ized by heat alone, which is the process employed by every mem- 
ber of the Canners’ Association, retain their wholesome qualities 
indefinitely. 

“Federal inspection would be of material’ value to the public 
as well as the canners, who declare the scrutiny of Uncle Sam 
would be welcome. 

“In Michigan, where inspection by State authorities is in 
vogue, canners report that they are satisfied with the workings of 
their plan and that public confidence in the purity of their product 
has been largely restored. Rigorous tests in the Wolverine State 
were sought by Michigan canners themselves and credit is given 
them for their initiative.” 


A 20th Century at St. Charles, Illinois. 


The St. Charles Condensing Co. (Milk) of St. Charles, 
Illinois, ar¢ installing a 20th Century Gas Plant made by the C. 
M. Kemp Manufacturing Co., of Baltimore, Md. This is a tri- 
umph for both the advertising spirit of the house of Kemp and 
the good qualities of the 20th Century Gas Machine. You may 
go further than Illinois and find proof that the gas machine in 
question is a good one for canners, but it is not necessary, as any 
number of canners in the eastern section of the country are able 
to testify todts merits and advantages. 


Mr. Vuscovich, a representative of the California Can- 
neries Co., is now on a trip throughout the East and Europe, 
party pleasure and partly for business, and will be enroute 
for some time. 


SPECIAL - AND - MACHINE 


BRUSHES 


OF ALL SORTS 
QUICK SERVICE GUARANTEE, ABSOLUTE 


LAITNER BRUSH Detroit, Mich. 


JUST GET OUR PRICES BEFORE PLACING THAT ORDER 


The ‘‘Eureka’’ Can Filler 
has no equal. | 
Thoroughly efficient; great 
capacity. 


Every can well filled. 

Automatic in operation. 

Guaranteed satisfactory. 
Prompt delivery. 


The S. Howes Co. 
‘“‘Fureka’’ Works, 
Silver Creek, - N. Y. 


USED= 


.. BARGAINS... 


Sprague Exhaust Boxes. 
King Tomato Fillers. 
Hawkins Cappers. 
Sinclair-Scott Belt Crane. 


All in first-class condition and guaranteed for all practical purposes as good as new. 


Model M. Corn Cutters. 
Cyclone Pulp Machine. 

Copper Kettles 60, 80, 100 and 150 Gallons. 

Open Kettles. 


Morrall Double Cut Corn Cutters. 
Burnham Cookers. 

Kraut Cutters. 

Closed Kettles. 


Will make attractive prices 


H. COTTINGHAM, 


105 N. Frederick St. 


Baltimore, Md. 
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Pineapple Sizer. 


The cut below represents a machine for the sizing of Pineapples. Any 
size up to 35¢ inches diameter may be cut by changing the sizing tube 
or cutter. which is made of brass and held in recess of spindle by two 
screws. The hollow spindle is also lined with brass to prevent the fruit 
coming in contact with the iron as it passes through the spindle. The 
Pineapple, after being cored, is placed on the centering plug on cross head 
and fed through the tube by hand holt on cross heads, the rods on the sides 
act as guides, 


CAPACITY FROM 8,000 TO 10,000 PER DAY OF 10 HOURS. 


Speed of Machine, 400 to 500 revolutions per miEute. 


Size of Pulley on Machine, 6 in. diameter, 3 in. face. 


THE JOHN R. MITCHELL COMPANY 


Canning and Canmaking Machinery, 


Foot of Washington St., BALTIMORE, MD., U.S. A. 


CANNING FACTORIES BUILT COMPLETE 


Low Prices and Liberal 


Terms to Purchasers 


COMPANY 


ARCHITECTS AND BUILDERS 


ESTABLISHED 1895 


103 PARK AVENUE 


CORNER 4ist STREET 


NEW YORK 


Agents Wanted in Unoccupied Territory 


Write for Particulars 


HAVE YOU EVER NOTICED HOW SUCCESS IMITATED? 


We are the originators of the one pipe sys- 
tem, which has proven its value to the canning 
industry. As the 20th Century Gas Machine 
is the only one that will make an absolutely 
uniform quality of Gas, regardless of the 
changing consumption, it is the only Machine 
that will operate perfectly with the one pipe 
system. Permit us to demonstrate and prove 
this statement in your factory at our expense. 
The Machine is permitted to be installed in your 
main factory building without affecting insurance 
rate. 


Durable, Reliable, Safe 
Cheapest and Most Efficient Service 


“Buying any but a 
2oth Century Gas Ma- 
chine to save money, is 
like stopping a clock to 
save time.” The differ- 


ence in service quickly 
overcomes any difference 
in price. 


‘20th Century Gas Machine.” 


THE C.M. KEMP MFG. CO. 
BALTIMORE, MARYLAND. 
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Labels Cover Many Sins. 


The efforts of the United States pure food officers to have 
labels tell clearly and unequivocally the character of the contents 
of containers still goes right merrily on. Branding, in many 
instances, is like sweet charity, inasmuch as it covereth a multi- 
tude of sins. 

The efforts of the authorities, ever since the passage of the 
pure food laws in 1906 have been directed against the use of 
misleading words and phrases on labels. But of late there seems 
to be a more decided campaign on. 

Last week, in this city, one firm was fined a pretty large 
amount for misbranding, while another pleaded guilty and got 
off with a light fine. Of course, the amount of the fine was of 
less moment to the government than the fact that these corpora- 
tions are now on record and will hardly allow themselves to be 
caught napping again. 

In the last-mentioned case a quantity of evaporated apples 
were branded as having been made from “best selected stock.” 
The Government took exception to this, contending that best 
selected stock was not used. In discussing the matter the fact 
was brought out that many terms used in the trade are mis- 
leading. 

For instance, three-pound cans were formerly taken to mean 
that they would weigh three pounds when filled, or would hold 
three pounds of fruit or vegetables. It was understood “by the 
trade.” But later it was discovered that three-pound cans would 
not hold three pounds, so the term was changed to “No. 3” cans. 

But a great many retail grocers do not know that No. 3 cans 
do not hold three pounds in weight, nor do they know that No. 3 
is but an arbitrary term. More than this, there are mighty few 
consumers who know this. 

Some evaporated apples are labeled “Choice.” What does 
“Choice” means to the layman? Pretty good quality, does it not? 
Yet “among the trade” “choice” means a grade three or four 
notches below the best. 

There is a kind of lard known as “prime steamed lard.” 
Prime, as a rule, signifies a first-class article, doesn’t it? Yet this 
“prime steamed” is the poorest grade put out by the maker. 

This kind of labeling gets both the retailer and consumer 


mixed up. Of course, there is a circular issued by the Depart- 
ment of Agricutlure defining the standards of food products, but 
it looks as though something else was needed—some agreement 
between manufacturers of food products, defining quality and 
grades, and a method of labeling containers so that everyone who 
buys a package, wooden, tin, glass or paper would know just 
exactly what he was getting the minute he read the label.—Inter- 
state Grocer. 


Tomato Diseases. 


The investigation of tomato diseases has received consider- 
able attention ever since the beginning of the southern California 
work. One of the most important branches of tomato growing 
in that section has come to be the crop which is matured late in 
the fall for eastern shipment. This enterprise has proven ex- 
tremely successful, except for one drawback. ‘This is the preva- 
lence of the common potato-blight fungus (Phytophthora infes- 
tus), attacking the tomato vines in seasons when rain occurs 
early in the fall. During the fall of 1907 the whole acreage of 
tomatoes was completely ruined in this manner before active 
shipments had begun, making the crop a total loss. Demonstra- 
tions by the Laboratory at that time, however, showed the possi- 
bility of entirely controlling this disease by means of spraying the 
vines with Bordeaux mixture following the rain. Preparations 
were made by this Division and the growers to carry out such 
spraying on a large scale during the season of 1908, should 
weather conditions make it necessary. The season was not such, 
however, as to favor the extensive development of the blight, so 
that extensive spraying was not required. Such spraying, how- 
ever, like all other work of the same sort, is of the nature of 
insurance and should be prepared for each year, whether con- 
ditions make it necessary or not. 


The method of procedure in regard to the spraying operation 
itself is a very simple one, consisting in spraying the vines thor- 
oughly with Bordeaux mixture, made by mixing together blue 
stone (copper sulphate) and lime water, using five pounds of the 
former and five pounds of unslaked lime to fifty gallons of water. 
The blue stone is dissolved and the lime slaked in separate por- 


Lewis Power Can Tester 


CAPACITY, (2,000 NO. 2 OR NO. 3 CANS 10 HOURS. GALLONS, 6.000 


ALSO MANUFACTURER OF 
Pineapple Peelers and String Bean Cutters. Second-hand Machinery 
sale; Power Presses, Steward Sanitary Can Double Seamer and 
Lineing Machine for No. 2 and No. tocans. Also lot of Can Dies, all 
Szes, with Cap Dies for same. Very cheap. 


E. LE WIS, 


The 
Decorating G. 


.. LIN PLATE DECORATING... 
IN ALL IT’S BRANCHES 


GOLD LACQUERING AND PRINTING 
OF PLATES TO STAND PROCESSING 
A SPECIALTY. . . . . 


AMPLE FACILITIES: TO EXECUTE ORDERS QUICKLY 


194 CHAMBERS STREET 
NEWYORK, - - - N.Y. 


WORKS WITH R. R. SIDETRACK : 
BROOKLYN, N. Y, 
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tions of water, and the two then diluted and mixed together, run- 
ning them through a strainer. The chief problem involved is 
much the same as that with the celery disease; namely, that of 
getting a large acreage properly sprayed at the proper time. It 
is to this phase of the matter in each instance that this Division is 
paying particular attention, working through the co-operative 
associations into which the growers of these crops are united. 
Considerable work of an experimental nature has been car- 
ried on at the Whittier Laboratory on the subject of the preven- 
tion of damping off of tomato plants in the seed bed by chemical 
soil treatment. This trouble causes severe loss almost every sea- 
son, both in tomato and other plants. Our results thus far have 
not been especially promising. The experiments have been mainly 


in the treatment of soil with diluted solution of formaldehyde and 
sudphuric acid. 


The best results in growing plants have been obtained by care- 
ful attention to proper watering and soil preparation, obtaining 
as thrifty and vigorous a growth as possible without oversatura- 
tion of the soil with water.—Extract from Bulletin 203, California 
Experiment Station. 


The Philadelphia North American has approached manufac- 
turers of food products for the purpose of securing advertise- 
ments of “pure food products,” but we do not see how a prudent 
advertiser could have any dealings with that paper, as it deliber- 
ately tries to mislead its readers as to the course of legislation 
regulating the use of preservatives and the attitude of the food 
commissioners of the various States toward benzoate of soda. So 
unreliable a paper editorially is surely not the right sort of me- 
dium for reliable advertisers. Regard for truth seems to be of 
less consequence in the North American offices than an oppor- 
tunity to earn money by denouncing the use of preservatives.— 


Merchants’ Review. 


Harrisburg, Pa.—Judge George Kunkel has set January 
18, 1910, as the date for a hearing of the Alum test case. The 
Pennsylvania pure food law forbids the use of alum, and this 
is the first case in the county since the law went into effect. 


Foreign Trade Opportunities. 


[Inquiries in which addresses are omitted are on file at Bureau of 
Manufactures. In applying for addresses refer to file number. ] 


No. 4171. Representation in Norway.—An American busi- 
ness man writes to the Bureau of Manufactures that his brother 
is engaged in business in Norway, and would like to get in touch 
with firms in the United States that desire representation abroad. 

No. 4172. Representation in Belgium.—An American con- 
sular officer in Belgium has forwarded the name of business man 
in his district who would like to hear from American firms desir- 
ing an agent in that country. ' 

No. 4180. Linked Chains—An American consul in a Eu- 
ropean country has forwarded the name of a business man in his 
district who is anxious to receive catalogues and price lists from 
firms in the United States engaged in the manufacture of linked 
chains used in machinery. 

No. 4141. Canned Goods and Groceries—An American con- 
sul in a European country has forwarded the name of a broker 
who is acquainted with all the wholesale and retail grocers of his 
district, and who is prepared to look after the interests of Ameri- 
can exporters of canned goods and groceries. 


The Dalton, N. Y., Enterprise says: Charles Gormley, of 
Mt. Morris, has invented a corn husker that has proven a suc- 
cess. Sixteen of them are in use at the canning factory of Win- 
ters & Prophet, and the machines have done the work of 400 
people. 


Parsons, Kan.—It is stated by commission men here that 
the consumption of canned goods is more than three times as 
much as it has ever been before. It is supposed to be due to the 
short crop of fruits in Missouri and Arkansas, which the corre- 
spondent says is “about half cut in two.” 


BETHLEHEM 


BEST HOIST EVER BUILT. 


Friction Clutches Throughout. 
Sure Limit Stops. Greatest Daily Capacity 
MOST DURABLE. 
No Hard Work for Operator. 


MANUFACTURED BY 


BETHLEHEM FOUNDRY AND MACHINE COMPANY 
SOUTH BETHLEHEM, PA. 


We are Specialists in Hoisting Machinery. 


STICKNEY 
SYRUPING MACHINE 
$125.00 


Instantly adjustable while running. 
Will handle one, two or three pound 


cans, and do perfect work. 


CONDENSED MILK 
FILLER 


Standard machine of its class, in use 
by all the largest concerns. . 


SPECIAL FILLING MACHINES for 
any purpose or capacity. EVAPOR- 
ATED CREAM, BAKED BEANS, 
FATS, OILS, MUSTARDS, etc., in 


round or square cans or glass jars, 


HENRY R. STICKNEY 


PORTLAND, MAINE, U.S.A. 


SPECIAL AGENT 
SPRAGUE CANNING MACHINERY COMPANY, 
FOR 
NEW ENGLAND STATES. 
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Coming Meetings of Associated Canners. 


We give below a list of dates, on each one of. which will 
shortly be held a meeting of some canners’ association, believ- 
ing a memorandum of such dates will be appreciated by the 
trade. THE TRADE earnestly requests that all secretaries of 
Associations advise us sometime in advance of the next called 
meeting of their Association, so that the date may be given in 
this list in time to acquaint every one of the fact who may wish 
to be on hand. No matter how far off or how large or small 
may the occasion be, let us have a notice. 
Arranged according to dates, if you know of a meeting 
that is not mentioned here telegraph or mail us the advice:— 
December 7, 1909, directors of the Canning Machinery & Sup- 
plies Association at the Auditorium Annex, Chicago. 
Secretary, Thos. A. Scott, Cadiz, Ohio. 

December 7, 1909, Executive Committee, National Canners’ As- 
sociation at the Auditorium Annex, Chicago. Sec- 
retary, Frank E. Gorrel, Belair, Md. 

December 8 and 9, 1909, Wiscousin Pea Packers’ Association at 
the Republican House, Milwaukee, Wis. Secretary, 
Chas. Voigt, Sheboygan, Wis. 

December 14 and 15, the Minnesota Canners’ Association at the 
Old Capital Hotel, St. Paul, Minn. Secretary, F. E. 
Hamlin, Monticellu, Minn. 

December 14, 1909, Canned Goods Exchange of Baltimore, at 
the Exchange Rooms, corner Light and Baltimore 
streets. Secretary, W. F. Assau, Baltimore, Md. 

January 11 to 14, 1910, Ohio Canners’ Association at Dayton, 
Ohio. Canned Goods Exhibition in connection with 
same. Secretary, James Stoops, Dayton, Ohio. 

January 27, 1910, Tri-State Packers’ Association at Clayton 
House, Wilmington, Del. Secretary, C. M. Dashiell, 
Princess Anne, Md. 

February 7 to 11, 1910, National Canners’ Association at Atlan- 
tic City, N. J. Secretary, Frank E. Gorrell, 
Belair, Md. 


Herring Cannery in British Columbia. 


Consul-General George N. West writes from Vancouver as 
follows in regard to the plans of a new British Columbia fish- 
canning company which will locate near Nanaimo, on Vancouver 
Island, where herring are found in great quantities : 


Until within the past few years, although these fish could be 
secured in abundance they have not been sought except for local 
consumption and bait for vessels engaged in halibut fishing from 
Vancouver and Puget Sound ports. Since the spring of 1909 
American vessels, however, have been denied the privilege of 
purchasing fresh herring for bait at this port on their way to the 
northern halibut fishing grounds in Hecate Strait and Dixon 
Entrance, as had been the custom for many years. Last year. 
herring were caught in large quantities and pickled, also dry 
salted for shipment to Japan and China. The exact amount of 
these shipments can not be stated, but comprised many thousand 
barrels and cases caught principally by Asiatic fishermen, the 
steamers proceeding directly to Nanaimo to load the fish. 


This new cannery will take adantage of the heavy run of the 
fish during the fall and winter months, and will be the first in 
the business. Heretofore pickled and canned herring have been 
imported from England and Eastern Canada. That the supply 
of herring is ample is shown by the government statement that 
the total catch last season in Nanaimo Harbor alone exceeded 
40,000,000 pounds. The fish are equal in size and quality to 
those imported, and can be purchased for $3.50 to $8 per ton. 

The canning company will be supplied with a modern line of 
can-making machinery, manufactured in Wakefield, England, the 
cans to be made with sides and bottoms in one piece. Double- 
seaming machinery will be largely used in order to avoid the 
muriatic acid used in soldering, as no solder is required with 
this system, which makes it possible to pack salmon, clams, and 
bloaters (herring) in a wet state with the desired quantity of 
liquor. The latest type of packing machinery will be used. 

Steamers of any size can load, wholly or partly, direct from 
the plant, thus saving a large expense for freight and handling 
in supplying the growing demand for this class of fish in Japan, 
China, Australia, and on the Pacific coast. 


MFG. CO. 


125-127 EAST FALLS AVENUE, 
BALTIMORE, MD. 


Manufacturers of 


PATENT GASOLINE BURNERS, 
FIRE POTS AND HEATERS 


Repairs Promptly Attended to. 
CANNING HOUSE SUNDRIES 


The Blakeslee Simplicity Can Righting Machine, 


The First and Only Complete and Adjustable 
Machine of its Kind Offered to the Public. 


q For use with fillers of either 
the one or two spout type. 


PRICES. 
For one spout machine, $75.00. 
For two spout machine, 100.00, 


@ Adjustable for all sizes of 
cans. Positive in operation. 
Has given great satisfaction 
wherever used and we refer 
with pleasure to all former 
purchasers. Send for booklet 
of users comments and for 
descriptive pamphlet. 


BURDEN & BLAKESLEE, 


CAZENOVIA, N. Y. 
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EMPLOYMENT EXCHANGE. 


Paid subscribers can use this column Free for securing either positions 
or hands, To all others the charge is 20c. per line, one time, or all 
line, monthly; cash with order. Where the address is care of THE E, 
comes should be sent for, answers, as the P. O. requires renewed postage 
on such. 


HELP WANTED. 


WantTED—Competent Man, to Sell Canning Machinery and Complete 
Canning pa Address O. PRESSPRICH & Co., 103 Park Ave.- 
New York. 


HELP WANTED:—Processor who has thorough knowledge of the can- 
ning of all kinds of fruits and vegetables, Baked Beans, Tomato Soup, etc. 
Only those having good, practical experience need apply. Give reference 
and full particulars. Duties would commence about the middle of Decem 
ber'—Address Box 64, Hamilton, Ont., Canada. 


WANTED—Experienced Superintendent of canning factory to pack 
Tomatoes, String Beans, Pumpkin, Hominy, Pork and Beans and Catsup. 
Must be thoroughly competent, capable of managing help, keeping 
machinery in order as well as being able to see that the goods are properly 
processed; and to deal with Farmers. Would prefer a man who could 
take stock in the Company. Address, ‘‘Superintendent,’’ care THE TRADE, 
giving age, experience, references, salary expected, etc. 


SITUATIONS WANTED. 


Notice to packers and canners---Your attention is called to the fact 
that the Superintendent Processors’ Association furnishes you with first-class 
expert processors and superintendents free of charge, therefore, when you 
desire to make a change or are in need of a good superintendent or pro- 
cessor, kindly drop the Secretary a card or send stamps and he will furnish 
full particulars, so you can be placed in communication with several, and 
thereby select your own choice and make your own terms with them. For 
full particulars, address Wm. Smith, Secretary, Superintendent Processors’ 
Association, care The Trade, Baltimore, Md. 


i fi 
WANTED.—Position by sober young man, 12 years experiencein Can- 
ning business, to run capping machines or do processing with factory 

operating in Baltimore or the South. Will send references. 


Address, DOUBLEYOU, care THE TRADE. 


WANTED—A Position as Superintendent-Processor by an Expert Pro- 
cessor and Engineer; years of experience; can pack all kinds of fruits and 
vegetables according to the National Pure Food Law; understand all 
up-to-date machinery; can buili*a new plant or remodel an old one to the 
best of advantage; am a good manager of help, sober and willing to hustle; 
can furnish good reference. Address G.G. W., 612 East Grand River 
street, Clinton, Mo. 


Position WANTED—By practical Pickle man who is capable of putting 
up a full line of fancy Pickles, Catsup, Sauces, Relishes, ete. Can pack 
Catsup and Sweet Pickles without chemical preservatives if necessary. 
Best references given. Address ‘‘PICKLES”’ care THE TRADE. 


WANTED.—Position as Processor hy young man with ten years exper- 
ience packing fruits and vegetables, Thoroughly understand machinery 
and not afraid of work. Arreferences. Address, WORK, care THE TRADE. 


WantTED—A position with some good label house as representative in 
Maryland and vicinity. Or would consider a position with a canners’ sup- 
ply house, having travelled this trade extensively. Address “SALESMAN,” 
care of THE TRADE. 


PosiTIlon WANTED.—Farm Manager, thoroughly experienced, wants 
position on farm where tomatoes, beans, corn, etc. are grown on large 
scale for canning factory. Highest reference from present employers. 

Address, ‘‘FARMER,” care THE TRADE. 


WANTED.—Position by a thoroughly experienced cannery superin- 
tendent, who can pack the finest lines of fruit and vegetables, oysters, 
shrimp, clams, etc. Best of references, Address ‘Dixie’, care THE 
TRADE. 


PosITION WANTED—Who wants a man with 25 years experience in 
packing all kinds of goods as manager for their factory? Can pack goods 
so as to show a profit. Cau travel winters;'as have a large acquaintance 
with the jobbing trade. Address “H, C.,’’ care THE TRADE,,. 


PosITION WANTED—I am open for an engagement for the season of 
1910 as manager, superintendent or processor. Am 48 years old and have 


' had 22 years experience in the canning business; have been with my pres- 


ent firm seven years, drawing a fair salary, but want to make change on 
account of health. Best of referencés from my’present employers and 
others. Have been making a specialty on peas. Am strictly sober and 
up-to-date in all branches of canning business, including fruits and vege- 
tables. Only first-class firms need reply. 


Address, ‘‘H. 44,’’ care THE TRADE. 


POSITION WANTED—As Foreman, by a man with many years’ experi- 
ence in the canning business. Thoroughly competent in all departments. 
Now employed by one of the largest firms in California; can give good 
reference. Southern States preferred for location. Not afraid of work. 

Address, ‘‘CALIF.” care THE TRADE. 


Want to Get in the Pure Food Line 


PUT UP PURE FOOD IN A 


SANITARY FACTORY 


ABANDON THE USE OF PRESER- 
VATIVES IN PRESERVES, JAMS, 
-JELLIES AND CONDIMENTS. 


Let me give you an estimate on the cost of chang- 
ing your present plant to the sanitary system—or will 


build and equip a new one according to the latest 


methods. And will teach the method of getting away 


from Benzoate. 


W. L. HINCHMAN, Pu. G. 


No. 1 W. MAIN STREET, 


HADDONFIELD, N. J. 
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_. Of Machinery and Supplies 
and Those who Sell Them 


AIR PUMPS. CANNING HOUSES BOILT. 
Max Ams Machine Co., Mt. Vernon, N.Y. 0). Pressprich & Co., New York. 
J. S. Hull Mfg. Co., Baltimore. 
Sprague Can’g. Mchy, Co., Chicago. Can Marking Ink. 
American Compressor & Pump Co’, Baltimore 4 E. Macneal, 


APPLE FILLERS 
See String Bean Fillers. 


AUTOMATIC CANMAKING MACHINERY. 


Ayars Machine Co., Salem, N. J. 
E W. Bliss Co., Brooklyn, N. Y. 
Slaysman & Co., Baltimore. 
Stevenson & Co., Baltimore. 


Stiles-Morse Co., Chicago and Baltimore. 


AUTOMATIC CANNING SYSTEMS. 


Sprague Canning Machinery Co., Chicago. 
AUTOMOBILES. 
Sinclair-Scott Co., Baltimore. 
BELTING. 
Burt Machine Co., Baltimore. 


BOOKS FOR CANNERS. 
; lete Course in Canning’’ and others, 
4 The Trade. 


BOTTLE CAPPING, CORKING, FILLING 
MACHIN 


Max Ams Machine Co., : 
Sprague Canning Machinery Co., Chicago. 


BOXES AND BOX SHOOKS. 


Canton Box Co., Baltimore. 
H. D. Dreyer & Co., Baltimore. 
BOXING MACHINES. 

Burt Machine Co., Baltimore. 


~ Fred, H. Knapp Co., Westminster, Md. 
BROKERS. 

Baker & Morgan, 

J. D. Blakemore & Co., 

Jno. H. Erskine, 


Aberdeen, Md. 
New Orleans, La. 
Memphis, Tenn. 


BRUSHES 


Laitner Brush Co., Detroit, Mich. 


CANS. 

American Can Co., New York, Baltimore, 

Chicago, San Francisco. 
Boyle Can Co., Baltimore. 
Continental Can Co.,Syracuse,Chicago, Baltimore- 
Sanitary Can Co. Fairport, N. Y. 
Southern Can Co. Baltimore. 
Wheeling Can Co., Wheeling, W. Va. 


CAN MAKING MACHINERY. 
(Crimpers, Testers, Seamers, etc.) 
Ayars Machine Co., Salem, N. J. 
E. W. Bliss Co., Brooklyn, N. Y. 
Max Ams Machine Co., Mt. Vernon, N. Y. 


John R. Mitchell Co., Baltimore. 
Slaysman & Co., Baltimore. 
Stevenson & Co., Baltimore. 
L. & J. A. Steward, Rutland, Vt. 


Stiles-Morse Co., Chicago and Baltimore. 


CANNERS’ SUPPLIES. 


Ayars Machine Co., Salem, N. J. 
Geo. E. Lockwood Co., Philadelphia. 
Sinclair Scott Co.. Baltimore. 
Sprague Canning Machinery Co., Chicago. 
Henry R. Stickney, Portland. 


New York City.” 


CAN RIGHTING MACHINE. 
Burden & Blakeslee, 


CAN STRAIGHT=NERS. 
Sprague Canning Machinery Co., 


CAPPING MACHINES, Power. 


Chicago. 


Ayars Machine Co., Salem, N. J. 
Max Ams Machine Co., Mt. Vernon, N. Y. 
L. & J. A. Steward, Rutland, Vt. 
Sprague Canning Machinery Co., Chicago. 


CAPPING MACHINES, Hand. 


Ayars Machine Co., Salem, N. J. 
H. Cottingham, Baltimore. 
E. Renneburg & Sons, Baltimore. 
Sprague Canning Machinery Co., Chicago. 


CAP PLACING MACHINES, 
E. M. Lang Co. Portland, Me. 


CAPPING STEELS. 


Geo. E. Lockwood Co., Philadelphia. 
Max Ams Machine Co., Mt. Vernon, N. Y. 
E. Renneburg & Sons, Baltimore. 
Sinclair Scott Co., Baltimore. 
Slaysman & Co., Baltimore. 
-Sprague Canning Machinery Co., Chicago. 
Stevenson & Co., Baltimore. 
H. R. Stickney, Portland. 
Gee. W. Zastrow. Baltimore. 


CATSUP MACHINES. 


H. Cottingham, Baltimore. 
S. Howes Co., Silver Creek, N. Y. 
Sinclair Scott Co., Baltimore. 
Sprague Canning Machinery Co., Chicago. 


CONSULTING EXPERTS. 
W. L. Hinchman, Haddonfield, N. J. 


CHLORIDE OF CALCIUM. 


Sprague Canning Machinery Co., Chicage. 
CLUTCH PULLEYS, ETC. 
Sinclair Scott Co., Baltimore. 


COATED CANS. 
American Can Co., New York, Chicago, Baltimore, 
San Francisco, Montreal 
Continental Can Co., Syracuse, Chicago, Baltimore. 
Sanitary Can Co., Fairport, N. Y. 
Southern Can Co. Baltimore, 
CONDENSED MILK FILLERS. 


Henry R. Stickney, Portland. 
CONTINUOUS LINE. 

Sprague Canning Machinery Co., Chicago. 

CONVEYING AND MACHIN- 


Bethlehem Foundry & Mach. Co., 

S. Bethiehem, Pa. 
C. S. Harris Co., Rome, N. Y. 
Sprague Canning Machinery Co., Chicago. 


Cazenovia, N. Y. 


COPPEKs, Soldering. 
See Canners’ Supplies. 


COPPER JACKETED KETTLES. 


Geo, E. Lockwood Co., Philadelphia, 
E. Renneburg & Sons, Baltimore 
Sinclair Scott Co., Baltimore. 
Sprague Canning Machinery Co., Chicago. 
Geo. W. Zastrow, Baltimore. 


CORN COOKERS AND FILLERS. 


Ayars Machine Co., Salem. N. J. 

H. Cottingham, Baltimore. 

Morral Bros., Merral, O. 

Sprague Canning Machinery Co., _Chicage. 
CORN CUTTERS. 

Morral Bros., Morral, O. 

Sprague Canning Machinery Co., Chicago. 


CORN HOSKERS., 
Huntley Manufacturing Co. Silver Creek, N. Y. 


Sprague Canning Mach. Co. Chicago. 
CORN MIXERS. 

Sprague Canning Machinery Co., Chicago. 
CORN SILKERS. 

Sinclair Scott Co., Baltimore 
Sprague Canning Machinery Co., Chicago. 
CRANES. 

Burt Machine Co., Baltimore. 
H. Cottingham, Baltimore. 
Sinclair Scott Co., Baltimore. 
Sprague Canning Machinery Co., Chicago. 
Geo. W. Zastrow, Baltimore. 
CRATES, Iron Process. 

Morral Bros., Morral, O. 
E. Renneburg & Sons, Baltimore. 
Sprague Canning Machinery Co., Chicago. 
Geo. W. Zastrow, Baltimore. 
Decorated Tin. 

Metallic Decorating Co. New York. 


DIES, PRESSES AND TOOLS. 
Ayars Machine Co., Salem, N. J. 
Max Ams Machine Co., Mt. Vernon, N. Y. 
E. W. Bliss Co.., F Brooklyn, N. Y. 


Jno. R. Mitchell Co., Baltimore. 
Slaysman & Co., Baltimore. 
Stevenson & Co., Baltimore. 
L. & J. A. Steward, Rutland, Vt. 


Stiles-Morse Co., Chicago and Baltimore. 


Enameled Lined Cans. 
Sanitary Can Co., Fairport, N. Y., Etc. 
Southern Can Co., Baltimore, 


ENGINES, BOILERS, FITTINGS, ETC. 


E. Renneburg & Sons, Baltimore. 
Slaysman & Co., Baltimore. 
FACTORY TRUCKS. 

Sprague Canning Machinery Co., Chicago. 
FILLING MACHINES. 

Ayars Machine Co., Salem, N. J 
H. Cottingham, Baltimore 
S. Howes Co., Silver Creek, N. Y. 


Huntley Mfg. Co. 
Henry R. Stickney 


Silver Creek, N. Y. 
Portland, 
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FIRE POTS. PACKING, Asbestos. 


E. W. Bliss Co., Brooklyn, N.Y. See Canners’ Supplies. ~ 
Hull Mig. Co. VAILS, TUBS, BOWLS AND PANS. 
E. Renneburg & Sons, Baltimore, S¢¢ Canners Supplies. 

H. R. Stickney. Portlard. PARING KNIVES. 

Cc. M. Kemp Mfg. Co., Baltimore. See Canners’ Supplies. 


GAS AND GASOLINE ENGINES. 


& Co. PARING MACHINES, Apple, Etc. 


Sinclair Scott Co., Baltimore. 
Gasolene. 
Standard Oil Co., Nearest Tank Station. 
GAS MACHINES. 
Cc. M. Kemp Mfg. Co., 


GRATES, Furnace. 
See Canners’ Supplies. 


HOIST AND CARRYING MACHINES. 
Bethlehem Foundry & Machine Co., 
South Bethlehem, Pa. 


PASTE. 
Burt Machine Co., 
Fred, H. Knapp Co. 


Patent Attorney. 
Edw. S. Duvall, Jr., Washington, D. C. 


PAY CHECKS. 
See Canners’ Supplies. 


PEA BLANCHING BASKETS. 
See Canners’ Supplies. 


Baltimore. 
Westminster, Md. 
Baltimore. 


C. S. Harris Co., Rome, N. Y. 
Sprague Canning Machinery Co., Chicago. PEA BLANCHERS. 
Huntley Mfg. Co., Silver Creek, N. Y. 
INSURANCE 
Canners’ Exchange, Chicago. PEA CLEANERS. 


S. Howes & Co., 


Silver Creek, N. Y. 
Huntley Mfg. Co., 


JACKET KETTLES, Steam. Silver Creek, N. Y. 


Edw. Renneburg & Son, Baltimore. 
Sprague Canning Machinery Co., Chicago. : PEA FILLERS. 
Geo. W. Zastrow, Baltimore. Ayars Machine Co., Salem, N. J. 
H. Cottingham, Baltimore. 
KEROSENE OIL SYSTEMS. Sinclair Scott Co., Baltimore. 
; Sprague Canning Machinery Co., Chicago. 
J. S. Hull Mfg. Co., Baltimore. 
PEA SEPARATORS or GRADERS. 
KETTLES, Process. S. Howes Co., 4 Silver Creek, N. Y. 
Edw. Renneburg & Son, Baltimore. Huntley Mfg. Co., Silver Creek, N. Y. 
H. Cottingham, Baltimore, E. Renneburg & Sons, Baltimore. 
Sprague Canning Machinery Co., Chicago. Sinclair Scott Co., Baltimore. 
Geo. W. Zastrow, \ Baltimore. PIG LEAD AND TIN. 
LABELS. E. M. Lang Co., a Portland. 
Simpson & Doeller Co., Baltimore. . ran DIES, ETC. 
U. S. Printing Co., Cincinnati and Brookl . W. Bliss Co., Brooklyn, N. Y. 
LABELING MACHINES. . Slaysman & Co., Baltimore. 
Burt Machine Co., Baltimore. Stevenson & Co., Baltimore. 
Fred. H. Knapp Co.. Westminster, Md, Stiles-Morse Co., Chicago and Baltimore. 
Morral Bros., Morral, O. “PINEAPPLE MACHINERY. 
L UER. E. J. Lewis, Middleport, N. Y. 
Burt Machine Pi ” Baltimore. The John R. Mitchell Co., Baltimore. 
S Balti Sinclair Scott Co. Baltimore. 
John G. Maiers’ Sons, altimore. Stevenson & Co., Baltimore. 
a ACQUERING M ACHINES., Geo. W. Zastrow, Baltimore. 
Burt Machine Co., Baltimore. aig PROCESS KETTLES. 
Seely Bros., Blaine, Wash. See Kettles, process. 
CEES, CANS. PULP MACHINES. 
E. W. Bliss Co., Brooklyn, N. Y. ‘ 
S. Howes Co., Silver Creek, N. Y. 
y * Sinclair Scott Co., Baltimore. 
Stevenson & Co., Baltimore. 
Stiles-Morse Co., Chicago and Baltimore. RETORTS. 
METALS See Kettles, process. 
E. M. Lang Co., Portland. REVOLVING SCREENS. 
H. Cottingham, Baltimore. 
METALS, Perforated. Huntley Mfg. Co., Silver Creek, N. Y. 
Huntley Mfg. Co., Silver Creek, N. Y. Sinclair Scott Co., Baltimore. 


Sinclair Scott Co., Baltimore. 
MIXERS, Cern, Mincemeat, etc. 


H. Cottingham, 
Sprague Canning Machinery Co., 


SANITARY CANS. 
American Can Co., New York-Baltimore-Chicago. 
Sanitary Can Co., Fairport, N. Y. 
Indianapolis-Bridgeton 


Baltimore. 
Chicago. 


OYSTER CARS * L. & J. A. Steward, Rutland, Vt. 
Edw. Renneburg & Son, Baltimore. Sanitary Can Making Machinery. 
Geo. W. Zastrow, Baltimore. , w. Bliss Co., Brooklyn, N. Y. 
OYSTER MEASURERS. Max Ams Machine Co., Mt. or N. Y. 
Edw. Renneburg & Son, Baltimore. L. & J. A. Steward, Rutland, Vt. 
Geo. W. Zastrow, Baltimore. SCRAP TIN. 
OYSTER STEAM BOXES. Ammidon & Co., Baltimore. 
prague Canning Machinery Co., icago. Seed Co., Chi ll 
Geo. W. Zastrow, altimure. 


SIEVES AND SCREENS. 
S. Howes Co., Silver Creek, N. Y. 
Huntley Mfg. Co., Silver Creek, N. Y 
Sinclair Scott Co., Baltimore. 
Sprague Canning Machinery Co., Chicago. 


OVERHEAD TRACKING. 


Bethlehem Foundry & Machine Co., 
South Bethlehem, Pa. 
Sprague Canning Machinery Co., Chicago. 


Sealders, Tomato, Ete. 


Ayars Machine Co.,.». Salem, N. J. 

Morral Bros.» : Morral, 

Edw. Aw & Son, Baltimore. 

Sprague Canning Machinery Co., Chicago. 
SOLDER. 

E. M. Lang Co., Portland. 


SOLDERING FLUX. 
Geo. E. Lockwood Co., Philadelphia. 


Solder Applied Caps and Machines. 
E. W. Bliss Co., Brooklyn, N. Y. 


Solder Hemmed Caps. 
American Can Co., New York, Chicago, 


Baltimore, San Francisco. 
Continental Can Co., Syracuse, Chicago. 


E. M. Lang Co. Portland, Me. 
Southern Can Co., Baltimore. 
Boyle Can Co., Baltimore. 


SOLDERING FURNACES. 


J. S. Hull Mig. Co., Baltimore. 
Sprague Canning Machinery Co., Chicago. 
STEAM COILS. 

Edw. Renneburg & Sons, Baltimore. 
Sprague Canning Machinery Co., Chicago. 
Geo. W. Zastrow, Baltimore. 
STEELS, Capping. 

See Capping Steels. 
STENCILS. 
See Canners’ Supplies. 
STORAGE 
Penna. Warehousing & Co. Philadelphia 


STRING BEAN MACHINERY. 


S. Howes Co., Silver Creek, N. Y. 
Huntley Mfg. Co., Silver Creek, N. Y. 
E. J. Lewis, Middleport, N. Y 


S¥RUPING MACHINES. 


Ayars Machine Co., Salem, N. J. 
Sinclair Scott Co., Baltimore. 
Sprague Canning Machinery Co., Chicago 
Henry R. Stickney, Portland. 


TANKS, Iron. 
See Kettles, process. 


TIME CHECKS. 
See Canners’ Supplies. 


TIN PLATE. 
Pope Tin Plate Co., Pittsburg, Pa. 


Tin Plate Lithographing. 
Metallic Decorating Co., New York. 


TOMATO FILLING MACHINES. 


Ayars Machine Co., Salem, N. J. 
H. Cottingham, Baltimore. 
Sinclair Scott Co., Baltimore. 


Sprague Canning Machinery Co., Chicago. 
TO BUY OR SELL MACHINERY, ETC. 
A ‘‘For Sale’’ ad in The Trade. Baltimore 
TOPPING AND WIPING MACHINES. 


Ayars Machine Co., Salem, N. J 
Sinclair Scott Co., Baltimore 
Sprague Canning Machinery Co., Chicago. 


TRUCKS. 
See Factory Trucks. 


TUBS, PAILS AND PANS. 
See Canners’ Supplies. 


WAREHOUSEMEN 
Penna. Warehousing & S. D. Co. 


WIPERS, Can. 
Morral Bros., 


Sprague Canning Machinery Co., 
Ayars Machine Co., 


WIRE BASKETS. 
See Canners’ Supplies. 
WIRE CLOTH, Canners. 
See Pea Separators and Graders. 
WRAPPING MACHINES. 


Burt Machine Co., 
Fred. H. Knapp Co., 


Philadelphia. 


Morral, O. 
Chicago. 
Salem, N. J. 


Baltimore 
Westminster, Md. 
ZINC, Perforated. 

See Canners’ Supplies. 


IN WRITING ADVERTISERS, KINDLY MENTION THE TRADE, 


3c THE TRADE. 


Wanted.and For Sale. 


This is a page that must be read every week to be appreciated. You are not likely to be interested every week, in what is offered here, but it is possible 
you will be a dozen times in the year. If you fail to see and accept your opportunity your time is lost, 
together with money. Prices and terms upon application. 


WE OFFER t 


~~"Second-hand Knapp Labelers rebuilt with new lap pasting 
device especially adapted to label dented cans at greatly reduced 
prices. We guarantee them to do as good work as new ones. 
Knapp Labelers offered for sale outside our house do not 

contain these devices. 
THE FRED. H. KNAPP COMPANY, 


WESTMINSTER, MD. 


FOR SALE. 


At low price, if ordered at once; practically new: 
One knapp No. 3 Labeling Machine. 
One Knapp No. 2 Labeling Machine. 
E. C. SHRINER & CO., ‘ 


KEYSER BLDG., BALTIMORE, MD. 


SWEET POTATOES FOR SALE. 


We offer full standard 3-lb. dry packed Sweet Potatoes at 72%c.f. 0. b. 
factory, usual terms, goods guaranteed full weight and satisfactory in every 
respect. We have competitive freight rates tothe Western and South- 
western cities. Samples upon request. 

COAST CANNING CO., DaRIEN, GA. 


TOMATO PULP WANTED. 
Wanted—500 barrels Tomato Pulp, ‘with or without Coop- 
erage. 
Address Garrahan Canning Co., 


11261m. Luzerne, Penna. 


PEA SEED FOR SALE. 


We offer, subject to confirmation on receipt of order, all or any part of 
2,000 bushels choice Alaska Seed Peas, well handled, good test. Price, 
$4.50 per bushel f.o.b. shipping point, bags extra. Liberal terms of pay- 
ment will be made to canners. For particulars address ‘‘“SEEDS,”’ P. O. 
Box 457, Indianapolis, Ind. 
1231m 


SANITARY CANNING FACTORY FOR SALE. 


Owing to poor health I am offering my Canning Factory for sale. 
Have latest machinery. Perfect sanitary conditions. No better location 
for tomatoes, sweet potatoes, oysters and crab meat. Plenty of home, 
white labor. Address, “SMITH,”’ 
1231m Care THE TRADE. 


“Don’t Carry All Your Eggs In One Basket’’ 


GET A COPY OF 


“h Complete Course in Canning” 


and learn how to pack one or two specialties. You can 


get the stuff; it will tell you how to pack it. 


ORDER NOW. 


THE TRADE. 


FOR SALE. 


Second-hand Knapp Labelers rebuilt to latest model with new lap 
pasting device especially adapted to label dented cans. 

These Machines have all the new improvements, and we guarantee 
them to work as well as new. 
_ We will allow the full amount paid towards new Knapp Labelers any 
time within one year from date of purchase. 

These devices are new, and not contained in second-hand Knapp 
Machines offered for sale outside of our house. We have no agents. 

THE FRED. H. KNAPP COMPANY, 
WESTMINSTER, MD. 


WOOD TANKS FOR SALE. 


Six (6) Cypress Tanks, good as new. Outside measurement, 4 feet 
high and 8 feet diameter. Four adjustable hoops. These tanks can be 
used for Pickles or Sauer Kraut. 

LIBERTY BRAND CANNING CO., 
DovER, DEL. 


A BARGAIN FOR THE RIGHT MAN. 


We want a man who has some money to put in with us, and who will 
come here and take charge of the canning plant, and runit. Will 
give rent free until January ist, 1911, to the first man who means business. 
Everything is here ready; we are just shy on experience. No use to write 
unless you mean business. Address, BATON ROUGE CANNING Co., 

917 tf Baton Rouge, La. 


Your Chance To Lease Cannery. 


Advertiser has complete Canning Factory to Lease, located on rail- 
road in Virginia town. Acreage on Peas, String Beans, Tomatoes and 
Sweet Potatoes easily secured. Will lease outright or will consider propo- 
sition of partnership with practical canner who has had successful experi- 
<— and some capital to invest.—Address ‘‘“XYZ’’, care THE TRADE. 
11261m. 


MACHINERY WANTED. 


WANTED— Four Model M. A. Sprague Corn Cutters. 
State condition and price. 


III21Im. Address ‘‘B. W.C.,’’ care TRADE. 


WANTED IMMEDIATELY. 


Canners and all interested in the canning industry 
to take advantage of the opportunities to make and 
save money, offered on this page. You can sell 
that which you have no further use for, without 
trouble or great expense; or you can buy anything 
relating to canning at a reduced price, by using a 
small space—like this. 

You are reading this ad—it would be read just 
the same if your name were signed to it. Send in 
your order today to 

THE TRADE. 


Who wants a man with 25 years experience in packing all 
kinds of goods as manager of their factory ? Can pack goods so as 
to show a profit. Can travel winters as have a large acquaint- 


ance with the jobbing trade. 
Address, ‘‘H. C.,’’ 


Care THE TRADE. 
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THE ‘TRADE. 


BALTIMORE CANNED GOODS MARKET. 


REPORTED BY BROKERS. 
UNLABELED GOODS ABOUT 2%c. LESS. 


QUOTED F. O. B. BALTIMORE. 


APPLES. 


T. J. MEEHAN & CO., Brokers, Baltimore, Md. 


“ASPARAGUS. 


H. H. TAYLOR & SONS, Brokers, Baltimore, Md. 


2% Sq. Lar 

2% Sq. M 
. 2% Sq. Small aS 
Sq. ExtraTips ‘“ 
.I Round 


BEANS. 


T. G. CRANWELL & CO., Brokers, Baltimore. 


BAKED. 


(Plain Goods 2c. Less on 2s and 3s, Ic. on Is.) 


. i—In Sauce 
2— “oe ae 


WHITE WAX 

LIMA BEANS. 

. 2 Standard Green......... 

RED KIDNEY 

BEETS 
BERRIES. 


E. C. SHRINER & CO., Brokers, Baltimore, Md. 


Preserved 


oe 


ND HD 


“Red, Extra Pitted 


. 3—Standard Lye 


**to Peeled 


** 2 Petit Pois 


. 2 Maine Style 
Famey 


2 Standard........... 


MIXED 


CORN. 


T. J. MEEHAN & CO., Brokers, Baltimpre. 


. 2 Harford-County 
. 2 Evergreen 


. 2 Shoepeg | | 


VEGETABLES FOR SOUP. 


OYSTERS. 


E. C. SHRINER & Co., Brokers, Baltimore. 


= 
No. 2, 6 Ounce........... 


No. 2—12 Ounce “ 


PEARS. 


T. G. CRANWELL & CO., Brokers, Baltimore. 


. 2 Seconds in Water 
. 2 Standards ‘‘ ‘a 
. 2 Ex. Syrup 
. 3 Seconds in Water 

3 Standards i in Water 
é Syrup... 


Yellow. 


“2Ex." Yellow. 


Yellow. 


PEACHES. 


No. 1 Extra Sliced Yellow, Heavy Syrup.................ccccec00 aes 
No. 2 Standard White 


“ 


‘* 3 Selected 
‘* 3 Seconds, White 
Yellow 


H. H. TAYLOR & 


No. 1 Extra Sifted Early Junes 
2 Early June Standard... .............. 


PEAS. 
SON, Brokers, Baltimore. 


2 Early June Seconds Diisushavacdacaiaaecavadshecduisaaasisauciacaasies 


‘* 2 Sifted 


2 Extra Sifted. ‘ 


PINEAPPLE. 


T. J. MEEHAN & Co., Brokers, Baltimore. 


. 2 Seconds in Water 
‘ 2 

2 Orated: in Sy 
2 Extra Standard, Whole Circles, 


2 Selected, Whole Ciscles, Heavy Syrup, 


2 Fancy Extra Selected, Preserved, Sliced..................2+. 


2 Fancy Extra Selected, 


Preserved, Grated......... 


31 
No 5 
HERRING ROE. 
HOMINY. 
No ; OKRA AND TOMATOES. : 
No. 1, 3 OUnce.......... 55 
N o 55 60 
No 3 co 
No Ioo I to No 50 
No L20 No 60 
No 
No 60 a 
No 50 52% No 
No 65 7° 
No 200 2 25 go 95 
No 85 95 
No I 30 I 40 go 
No 60 95° 
2 Seconds, White 72% 
No 40 75 
No 
poh 
Io Unpeele 2 75 
No 80 . 
No 
20 5 
No 
No senses 90 1 00 
No 724% 75 “9 Extra Sifted 10 | 
No 150 175 
No. 7° 75 “ go 00 
CHERRIES. N 
No. 2 lids 85 I 25 x 
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BALTIMORE CANNED GOODS MARKET—ConTINUED. 


PINEAPPLE—*Continued. 


Cash Regular 
No. 1 Standard Grated, Good Syrup, E. & 80 
2 Pie Grated, Solid Packed, | - 
3 Pie Grated, Solid Packed, go 
Gallon Pie Grated, Solid Packed; Syrup 9%......  ...... 
PUMPKIN 
SWEET POTATOES. 
No. 3 a 
No. Io 


No. 10 


No. 3 Full Standards 


Seconds 

‘* 2 Full Standards 


CHICAGO MARKET 0. cnicago.) 


(Reported by Special Correspondent.) 
Prices Are for Wholesale Lots as Ondinadtiy Bought by Jobbers. 


CANNED VEGETABLES. 


ASPARAGUS—California White Mammoth No. 2%...... 
‘* Peeled, 
White, Large No. 2%%......  ...... 
“ “ Green, “ in 
“ “ White, Small 
Green, ‘ = 
BEANS—String, Refugee Size, I 65 


Graded White Wax same prices as Green Refu- 


gee, but quite scarce for the larger grades. 


Beans String, Common Standard Green 65 
275 
Limas Extra Graded Green No, I 15 

Red Kidney Improved _ 75 
‘BEETS—Fancy Small, Whole I 55 

CORN—Country Gentleman 85 go 
Maine Fancy I 05 I Io 
PEAS—Alaska Seconds No. 2......... 65 


CANNED VEGETABLES—Continued. 


SUCCOTASH—Green Beans and Corn No. 2. ...........se00000 
Dry Beans and Green Corn No. 2.............. 

Maine 

SPINACH—Fancy 

Standard 

Seconds 

Standard 


CANNED FRUITS. 


a Kf Peeled in Water No. 2%............ 

Standard No. 2%............ 
PEARS— fd Peeled Water No. 2%............ 

PINEAPPLE—Bahama Sliced Extra 
Grated ‘* 

Sliced Extra Std. No. 2 ......... 

Sliced Std. No.‘2 ; 

sad Hawaii Sliced Extra 

Standard No. 2%........ 

as Standard No. 2 .......... 

‘* Standard No. 2 ......... 

as Shredded Syrup No. to ......... 

Crushed Water No.1to ......... 

Eastern Pie Water 

Syrup 

RASPBERRIES— Black Michigan 
Red Water No. 2............ 

Black Syrup No. 2............ 

si Red Cuthberts Water No. Io............ 


STRAWBERRI ES—Extra Standard Syrup No, 2............ 


CANNED FISH. 


SALMON—Sockeye Tall No. 


Flat No. 
No oO. 
Red Alaska Tall No. 


Cohoe Tall 
“Flat 


Pink Tali 


Cash . Regular 


a 
75 
og 
95 
717% 
72% 
7o 
55 
£25 
85 
75 
3 25 
4 i 57% 60 
45 50 
ag 
2 
I 75 
: 
: 
717% 
: 
| 
| 
65 
I 8e 


THE TRADE. 


NEW YORK CANNED GOODS MARKET. 


(Reported by Special Cor:espondence.) 


os 2 25 2 50 
APRICOTS—California Standards 2s I 35 I 50 
BRANS—No. 2 95 1 25 
Baked, No. 3 7o go 
CORN—No. 2 New York State Sa 80 85 
Maine ......... go 95 
I 65 I Io 
« 75 711% 
4 
2% Extra Standard, California. 
Southern Standard 3s............... 
PINEAPPLES—X 75 1.80 
Standard, I 30 I 35 
2 10 2 25 
Singapore, Preserved— 
7° 
13%{-Grated I 15 
1%-Sliced I 15 
5-Fingers 3 00 
5-Sliced...... 
Hawaiian Sliced— 
SALMON— Columbia 150 1 85 
flats, I 210 
Sockeye, flats, I 95 210 
talls,” 1 80 2 00 
STRAWBERRIES—No 4 25 4 50 
State pack, 2s...... Southern......... 75 I 00 
2 Standard Maryland 50 52% 
ORDER BLANK. 
THE TRADE 


THE CANNED GOODS AUTHORITY. 
304 Mp. SAvincs BANK BLpec. BALTIMORE, MD. 
GENTLEMEN:— 
Enclosed please find remittance amounting to $5.00, 
for which please send me a copy of ‘‘A CoMPLETE COURSE IN 
CANNING.”’ 


NAME 
ADDRESS 
City 


STATE 


CANS AND CANNERS’ METALS. 


F. O. B. SHIPPING PoINT. 
CANS. 


AMERICAN CAN CO. 


The American Can Company anhounce that no prices are avail- 
able for publication, but upon application they will be very glad to quote 
prices. We have accordingly withdrawn the list of prices which form- 
erly appeared in this space. 


WHEELING CAN CO. 


Wheeling Can Company’s quotations have been withdrawn, but 
advise that they will be pleased to furnish prices upon application, and 
solicit correspondence. 


CONTINENTAL CAN CO. 


No. 1 1% inch 9.00 per thousand. 
12.00 


40. 
2 1-16, $1.19; nent $1.40 
SOUTHERN CAN CO. 


Solder Hemmed Caps, 1% inch, 75c.; 


Prices of Solder Hemmed Caps, 1% inch, 75c; 2 1- a $1.10; 2 7-16, $1. case 
“Southern’’ Inside Coated Cans, $1.25, $1.75 and "fe. 25 per thousand 
additional for the rs, 2s and 3s respectively. 


THE BOYLE CAN CO. 


“ 9 1% 13.00 

* 


Prices of Solder Hemmed Caps, 1% inch, 75c.; 2 1-16, $1.10; 2 7-16, i. ro 


INDEPENDENT PRICES. 
No.1 No.2 No. 2% No.3 No.3 Jersey No. 3 Jersey Tall No. 10 
$3.00 f11.0c $14.50 $15.00 $16.00 $40.00 
SANITARY CANS. 


SANITARY CAN CO. 


DIFFERENTIAL FOR 


PLAIN ENAMELED SPECIAL, PLATES. 


$10.75 $13.75 $ .40 
53- 1.75 
Terms: f.o. b. Fairport, N. Y., Oe ind., Bridgeton, N. J. 


TIN PLATES. F. O. B. MILL. 


I C., 14%20, 107 Ibs. Bessemer Steel........... 3.75 
I C,, 14x20, 100 lbs. Bessemer Steel......... 
I C., 22x27, 90 lbs. Bessemer Steel...... 
IC, 19%=27, 95 Ibe. Bessemer Steel....... 6.75 
PIG TIN. 
storotoms 1 to4tons 
PIG LEAD. 
Omaha $470 
SOLDER 
17 16 15 
20 19 18 


STANDARD SIZES OF CANS. 


DIAMETER. 
2 11/16 in. 4 in. 


3 ia. 49/16 in 

in. 4 3 
4 3/16 in. 4h in 
in. 6% ix 
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THEATRES. JOHN H. ERSKINE ~<a 


262 Randolph Bldg. - MEMPHIS, TENN. 


Merchandise Broker and Manufacturers’ Agent 
ANNA HELD. 
Accounts Solicited of Manufacturers, Brokers, Dealers 
AUDITORIUM. and Producers of Canned Goods and all Goods 
DOCKSTADER. Handled by Wholesale Grocers 


REFERENCES: ALL MEMPHIS JOBBERS 
MARYLAND. 


Matinee Daily. 
KEITH STAR ATTRACTIONS. 


CANTON BOX COMPANY, 
2501 to 2515 Boston St., 


HOLLIDAY STREET. BALTIMORE, MD. 
Matinee Daily. . 
“KING OF BIGAMISTS.” Packi Ng Boxes. 
Made up or in Shooks, Cargo or Carload. 
GAYETY. 


Matinee Daily. 
THE MERRY WHIRL. 


J. D. Blakemore Sam W. Booksh, Jr 


J. D. BLAKEMORE & COMPANY, 


NEW MONUMENTAL. 
Canned Goods Brokers 
Matinee Daily. 


COZY CORNER GIRLS. 508 Poydras Street, 


New Orleans, La. 


Manufacturers ef the Strictly High Grade Nickel-Stee! 
“MARYLAND” AUTOMOBILE. 


SELLERS AND BUILDERS 


os 


HIGH SPEED 
AUTOMATIC 
CAN MAKING 
MACHINERY 


CHICAGO BALTIMORE. 


8 Old street number, 67 W. Washington St., CHICAGO & 
+ New street number, 562 Washington Boulevard % 


The Sinolalr-Soott Co., 


BALTIMORE, MD. 
IN WRITING ADVERTISERS, KINDLY MENTION THE TRADE. 
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Patents and Trade Marks 
Food and Drugs Act Opinions. 


EDWARD S. DUVALL, Jr. 


Attorney-al-Law and Solicitor of Patents 


LOAN AND TROST BOILDING, 


WASHINGTON, D. C. . 


THE CANNED GOODS EXCHANGE 
OF BALTIMORE, MD. 


_BANNON BUILDING, St. PAUL AND BALTIMORE STs. 
President, S. Grass, Jr. 
Vice-President, 


ALBERT T. MYER LEANDER LANGRALL 
 Gecretary, W. F. Assav. 
Executive Committee : 
Gro. T. PHILLIPS E. C. WHITE H. S. OREM 


Arbitration Committee : 
E. C. WHITE 
B. HAMBURGER 


H. A. WAIDNER 

C. J. SCHENKEL, Wn. GRECHT 
Committee on Commerce : : 

RuFvus M. Grsss. 


JoHN SCHALL, 
W. E. RoBINSON 


Cuas, J. BROOKS Louis GREBB, 
Committee on Legislation : 


Gro, T. PHILLIPS, L. L. Lorn, 


F, A. ToRscH, W. L. SHaw H. P. STRASBAUGH, 
Hospitality Committee: 
T. J. MEEHAN, E. H. MILLER H. W. KREBBS. 


Counsel, JoHN C. ROSE. Chemist, CHARLES GLASER, 


Avoid trouble and prevent goods 
from becoming mixed in the 
warehouse by marking 

<< your cans with— 


TIN GAN INK 


——— This INK Will Stand 
Processing 


_WRITE FOR SAMPLES AND PRICES 


A: E. MACNEAL, 
107 S. FREDERICK STREET, BALTIMORE, MD. 


PROF. DUCKWALL’S 
NEW BOOK 


CANNING PRESERVING 


—WITH— 
BACTERIOLOGICAL TECHNIQUE 
478 Pages, 221 Illustrations. Beautifully Bound in Cloth 


A Practical and Scientific Text Book for Canners, Preserv- 
ers, Manufacturers of Food Products, Superintendents and 
Processors. 

A manager who will master this text book will command 
double his present salary and be worth it to his employers: 


PRICE $5.00, CASH WITH ORDER 
FOR SALE BY THE TRADE 


ESTABLISHED STANDARDS. 


All:Goods to Comply W With National ra 


Food Laws. 
TOMATO Standards, as s adopted by the Indiana Canners’ Asso. 
Ohio 


Weights as here given are the minimum. Contents 
of can drained on %-inch wire mesh flat screen for 
two minutes. 98 per cent of shipment to comply with 
stipulations. 5 per cent of shipment considered fair 
average for testing. 

No. : 3 Standard—Gross wt. 37 oz. and 19 oz. of average ripe 
tomatoes; not necessarily all red. 

No. 3 Extra Standard—Gross wt. 38 oz. and 20 oz. of well 

selected, ripe tomatoes. 
No. 3 Fancy—Gross wt. 38 oz. and 20 oz. of hand-packed, whole, 
ripe tomatoes. 

No. 2 Standard—Gross wt. 23 oz. and 12 oz. average ripe toma- 
toes; not necessarily all red. 

No. 10 Standard—Gross wt. 118 oz. and 64 0z. average ripe 
tomatoes; nat necessarily all red. 

*Tri-State has only the Standard, no Fancy or Extra. 


CORN Standards, as adopted by Ohio Canners’ 
de Indiana ‘‘ 
Fancy—Cans to be well filled; minimum gross wt. 23 0z.; abso- 
lutely young and tender stock; natural color; medium, 
moist and practically free from silk, cob and husk. 
Standard—Cans weil filled; minimum wt. 23 0z. gross; stock 
reasonably tender; free from hard particles; natural 
color. 
Indiana has only the Standard, no F ancy; and says ‘‘packed 
medium moist’’ instead of ‘‘free from hard particles.’’ 


Asso. . 


PEA Standards, as adopted by Ohio. Canners’ 


Asso. 

Indiana ‘‘ 

Fancy— Well filled cans; peas covered with clear liquor; uniform 

size, good flavor and absolutely tender. 

Extra Standard—Well filled cans; peas covered with clear 
liquor; uniform size; good appearance; reason- 
ably tender. 

Standard—Cans fairly well filled; peas may be slightly hard; 

fair liquor, may be slightly cloudy, but not thick; 
size fairly uniform. 


Grading for size—Petis Pois or size No. 1 Seive 18-64ths 


Extra sifted or ‘‘ No, 2...... 20-64ths 
Sifted or — ‘* 22-64ths 
June or —  24-64ths 
Marrowfat or ‘‘ No. 5...... ‘* 26-64ths 


KRAUT Standard, as adopted by National Kraut Packers’ Asso. 
- ‘* Indiana Canners’ Asso.* 

Ohio Canners’ 

No. 3 Standard—Minimum gross wt. of can 39 oz. and 24 oz. of 
well cured kraut; reasonably dry. %-inch 
wire mesh used for draining. 

*This Association says, 44-inch screen and ‘‘reasonably 
long cut.’’ 


PUMPKIN Standard, as adopted by Indiana Canners’ Asso. 

No. 3 Standard—Minimum gross wt. 36 oz. and 31 oz. medium 
solid packed pumpkin; not over 1 inch from 
top of can. 

No. 3 Extra—Same as above, except %4-inch from top of can; 

solid pack. 


LYE HOMINY Standards, as adopted by Indiana Canners’ Asso. 
No. 3 Standard—Minimum gross wt. 39 oz. and 18 oz. hominy 
- after draining; can filled to one inch of top 
when drained. Prepared from medium sized 
white corn, and to contain not more than 
5 per cent of black tips. 

No. 3 Fancy—Minimum wt. after draining, 22 0z.; contents 
¥%-inch from top of can; 2 per cent black tips; pre- 

pared from selected white corn. 


CONDENSED MILK Standard—Law as passed by U. S. Govern- 

ment. Also the State of Illinois. 

Law provides that condensed and evaporated milk shall 

contain not less than 28 per cent of milk solids and 7.7 per cent 
of milk fat. 


ce 


IN WRITING ADVERTISERS, KINDLY MENTION THE TRADE. 


Continental Can Co. 


DIRECTORS ; : FACTORIES 
T. G. CRANWELL, Presr. te? : CHICAGO 
A. W. NORTON, Vice-Presrt.. SYRACUSE 


F. P. ASSMANN, Sec. TREAS BALTIMORE 
J. C. TALIAFERRO. 
H. LARKIN. 


E. C. SHRINER, 
Sales Agent for Baltimore District. 


TO THE CANNING TRADE. 


We beg to thank our many friends for the valued patronage 
they have given us during the season of 1409. In spite of the fact 
that the packing of many important articles was restricted, owing to 
unfavorable crop conditions, we have sold and delivered a great many 
more cans this year than we have ever done in any one year since 
we have been in business. No greater testimonial of the general 
appreciation by the packers of the high quality of our products could 
be shown. 

In addition to our regular output of packers’ cans and solder 
hemmed caps, we have developed the best open top or “Sanitary” 
can, and the best closing machine in the country. Our open top cans 
and our closing machines are in a class all by themselves. We have 
shipped a number of millions of these open top cans this year and we 
beg to advise our friends that for the year 1910 we will have a new 

up-to-date open top or “Sanitary” can factory devoted exclusively to 
the manufacture of this style of can. | 

Again thanking our many friends for their continued patron- 
age and looking forward to the season of 1910 as being a prosperous 
one for the canned goods trade generally, we beg to remain with best 
wishes for your prosperity 

Yours very truly, 
CONTINENTAL CAN CO. 
Tuos. G. CRANWELL, 


President. 


‘ 

- 


